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1. esan 1 3a1a4u ¥ IUVIAHUPYeMble Pe3yJabTAThl 00y4eHH sl 0 TUCHUILTHHE
K ocHOBHBIM measiMm OCBOEHHUS JUCHUIIIMHBI « MTHOCTpaHHBIN SI3BIK» CIEAYET

OTHECTH:

KOMIUIEKCHOE pa3BUTHE CHOPMUPOBAHHBIX HA MPEIbIAYIIUX CTYICHIX
oOpa3oBaHHs KOMMYHHMKATUBHBIX HABBIKOB CTYJACHTOB, HEOOXOJMMBIX  JIJIs
3¢ PEeKTUBHOTO MOBCEAHEBHOTO U MPO(HECCHOHAIBHOTO OOIICHUS, a TAK)KE 3HAKOMCTBO
CTyICHTOB ¢ LHM(PPOBBIMH HHCTPYMEHTAMH, KOTOpPbIE KaK CIIOCOOCTBYIOT
(bOpMHUPOBAHNIO HEOOXOAUMBIX MHOSI3BIYHBIX KOMMYHUKATUBHBIX KOMITETCHIIUN, TaK
1 00JIETYAIOT YCTHOE U MUChbMEHHOE B3aUMO/ICUCTBUE C 3apyOCKHBIMU KOJIJIETaMHU.

K ocHOBHBIM 3a/1a4aM OCBOCHUS TUCUUIUIHNHBI «IHOCTPAHHBIN SA3BIK» CIAETYET
OTHECTH:

- OCBOCHHME HEOOXOJUMOI0 JIEKCHYECKOTO MHHMMYMa i OOIIEHUS B
MOBCEIHEBHBIX U NPO(PECCUOHATIBHBIX LIEIIAX;

- Ppa3BUTHE HaBBIKOB IPABWJIBHOTO HCIOJB30BAHUS TIPaMMaTHYECKUX
KOHCTPYKLUH, 00€CIIeUnBAIOIINX KOMMYHHUKAIIUIO 0€3 UCKAaXEHUS CMbICIIA;

- pa3BUTHE YMEHUS BOCIIPUHUMATh HHOCTPAHHYIO pE€Ub Ha CIIyX KakK B pealbHOMN
KU3HU, TaK 1 B (popMe BHICONIEKIINI U BUACOPOIUKOB B MIHTEpHETE;

- pa3BUTHE HABBIKOB YTCHHS W MOHUMAaHH Mpo(ecCHOHATbHON W HaydHOUN
JUTEpaTyphl HA THOCTPAHHOM SI3bIKE TI0 CBOEMY HAIPABIICHUIO MTOATOTOBKH;

- pa3BUTHE YMEHHS TPAMOTHO BBIpa)XaTh CBOM MBICIIH B YCTHOM M MUCHbMEHHOMN
hopme;

- pa3BUTHE HaBbIKa WCIOJIb30BaHUS LUMDPOBBIX HWHCTPYMEHTOB IS
dbopMupoBaHUS HEOOXOJUMBIX  HWHOS3BIYHBIX KOMMYHHMKATHBHBIX KOMIIETCHIIUI
(OHIalH TOJKOBBIE M JBYS3bIUHBIC CIOBAPH, HHCTPYMEHTHI JJIsl NEPEBO/Ia TEKCTOB,
UCIPaBJICHUS] TMCbMEHHOMN peyH, 3alIOMUHAHUS HOBBIX CJIOB)

- (opmupoBaHHE aJEKBATHOTO PEUYEBOIO MOBEICHHS B IIOBCEIHEBHBIX U
po(hecCHOHATBHO OPUEHTUPOBAHHBIX CUTYaAIUSX;

- (hopMupoBaHKE U Pa3BUTHE HABBIKOB CAMOCTOSTEIHLHON paboThl (paboOThHI ¢
WHOSI3BIYHBIMA HCTOYHHMKAMH, TIOMCKA M aHaiuM3a HeoOXOoAuMoW HH(OpMaluu,
KPUTHYECKOTO MBIIIVICHHUS) B TOM YHKCJE C MPUBJICUECHUEM TU(POBBIX HHCTPYMEHTOB
(manpumep: qokymeHThl Google, cepBUCHI 17151 CO3AaHUs IPE3EHTALUMI U T.1I.).

OOyuenue mno jucuuriuHe «VHOCTpaHHBIM SI3bIK» HANpPaBIEHO Ha
dbopmupoBaHue y 00y4arOIMMXCSl CICTYIOMNX KOMIIETEHIIUN:

KOH N HAUMMECHOBAHHUC I/IHIII/IKaTOp]:I JOCTHIKCHHUSA KOMIICTCHIIMU
KOMIIEeTEeHIIUH
VK-4: criocoOHocTh | UYK-4.1. YaureiBaer 0COOCHHOCTH J€I0BOM KOMMYHHUKAITUH

Ha roCy/IapCTBEHHOM M MHOCTPAHHOM SI3bIKaxX B 3aBUCUMOCTH
OT 0ocoOeHHOCTeW BepOaJbHBIX M HEBEpOAIbHBIX CPEACTB
KOMMYHHUKAIIMIO B YCTHOW | | OOLICHHS

NYK-4.2. Ymeer Bectu oOMeH JenoBod uH(popMmanuend B

OCYHICCTBJIATDH ACJIOBYIO

nmucbMeHHOW  ¢opMax  Ha . .
YCTHOM M MHUCBMEHHOM (opMax Ha TOCYAapCTBEHHOM U

rocyaapCTBCHHOM SA3BIKE

HHOCTPAHHOM A3bIKaX C Y4YC€TOM CBOCO6pa3I/I$I CTUJIIMCTHKHU




Poccuiickoit ®enepanuu ¥ | opuIMaIbHBIX W HEODHUIMAIBHBIX TTHCEM, a TakKkKe
COLIMOKYJIBTYPHBIX pa3inuuii B hopMaTe KOPPECIOHICHIINH

NYK-4.3. Beimonaser nepeBoi mpoecCHOHAIBHBIX TEKCTOB
C MHOCTPAHHOTO sI3bIKa Ha TOCYJapCTBEHHbIN sI3bIK PD u ¢

HHOCTpPaHHOM S3BIKE

rOCyIapCTBEHHOrO si3bIka PO Ha MHOCTpaHHBII

2. MecTo ITMCHHMILUIMHBI B CTPYKTYpe 00pa30BaTeibHOI MPOorpaMMbl

JlaHHBIM KypC BXOJHUT B MEPEUYCHb 005A3aTEIIbHON YacTH/4actd, (HopMUpyeMOit
YYaCTHHKaMH 00pa30BaTCIIbHBIX OTHOIICHUN Oyioka b1 «/uciurmmuabl (MOTYIIN ).
JuciumnmHa «HOCTpaHHBIM S3BIK» JIOTUYCCKH, COACPIKATEIBHO M METOJIUYCCKH
CBs3aHA C JPYrUMH TYMaHUTAPHBIMH JUCHIUIUIMHAMHA B y4eOHOM TUIaHE,
HaIlpaBJICHHBIMA Ha pacIIMPEHHUE Kpyroszopa, (GpopMHpOBaHHWE TYMaHUCTHUECKOTO
MHUPOBO33PEHUS W Pa3BUTHE KOMMYHHUKAaTHUBHBIX HAaBBIKOB, a TaKXke C
WHOOPMAITMOHHBIMA TEXHOJIOTHSIMH, KOTOpPBIE HampaBjieHb Ha (OPMHUPOBAHUS
U(PPOBOro CO3HAHUS CTYJICHTOB.

3. CTpykTypa U cofep:KaHue TUCUUILIHHBI

OO6mass TpyaI0eMKOCTh JTUCHUIUITMHBI COCTaBisgeT 12 3adeTHbIX eauHull (432

yaca).
3.1 Buabl yueOHOii padoThI H TPYA0EMKOCTD
3.1.1. Ounas dpopma oOydeHUs
Ne KoimuectB CemecTpbl
n/ Bua yueOHoi padoThl 0 1 2 3 4 5 6
n 4acoB
1 | AyautopHble 3aHATHS 212 32 36 36 36 36 36
B ToM uucne:
1.1 | Jlexun - - - - - - -
1.2 | Cemunapckue/mpakTHYeCKU 212 32 36 36 36 36 36
€ 3aHATHS
1.3 | JJaGopaTopHble 3aHATH - - - - - - -
2 | CamocTosiTeJbHAsE padoTa 220 40 36 36 36 36 36
3 | IIpomexyTounas
aTTecTanus
3auet/nud.3auer/3K3amMeH 3auer | mud. | 3aver | amd. | 3ader | sK3ameH
3a4er 3a4er
Hroro 432 72 72 72 72 72 72
3.1.2. OuHo-3a04Hast popma 0OyueHUs
Ne . Koxa-Bo CemecTpnl
u/n Bun ydyeoHoii padoTsl 4ACOB 1 5 3 4 5 6
1 [ AyauTopHble 3aHATHS 104 14 18 18 18 18 18

B ToMm uncne:

1.1 | Jlexkuun - - - - - - R




1.2 | Cemunapckue/mpaKTHYECKHE 104 14 18 18 18 18 18
3aHTHUS
1.3 | JlaGopaTopHsIe 3aHsTHS - - - - - - -
2 | CamocrosiTeibHast padoTa 328 58 54 54 54 54 54
3 | IlpoMekyTouHas aTTecTaANUS
3auet/nud.3adeT/sK3aMeH 3ader | mud. | 3ader mad. | 3ader | sK3amMeH
3a4er 3a4eT
Hroro 432 72 72 72 72 72 72
3.1.1. 3aounas popma oOydeHUs
Ne . Koa-Bo CeMecTpbl
u/n Bun yyeOHoi padoTnl 4ACOB 1 5 3 4 5 6
1 | AyauTopHsie 3aHsTHSA 48 8 8 8 8 8 8
B ToM uncne:
1.1 | Jlexkmuu - - - - - - -
1.2 | CemuHapckue/mpakTHIECKHe 48 8 8 8 8 8 8
3aHATHA
1.3 | JlabopaTopHbIe 3aHsTHS - - - - - - -
2 | CamocrosiTeibHas1 padoTa 384 64 64 64 64 64 64
3 | IlpomeskyTouHAas aTTeCTAUS
3auet/aud.3aueT/7K3aMeH 3ageT | mud. | 3ader mud. | 3ader | ax3ameH
3a4yer 3a4eT
Hroro 432 72 72 72 72 72 72
3.2 TemaTuyeckuii NJIaH U3y4YeHHs] TUCIUTITIMH
3.2.1. Ounas dbopma oOyueHus
TpyaoemkocTh, 4ac
AynuropHasi paboTa Camoc
TOSITE
JbHasl
Ne Pa3znennl/Tembl padot
a
n/n AUCIUILTHHBI
B
cero Cemnnap Jlabopa| Ilpaktu
ckue/
npaxyy | TOPHPIC| HecKas
Jlexn P 3aHSTH | TIOATOT
- ecKHe a oBKa
3QHSATHS
1 Cemectp 1.
11 Tema 1. My Family. 24 10 14
12 Tema 2. My University 24 10 14
1.3 Tema 3. My Country 24 12 12
2 Cemectp 2
21 Tema 4. Travelling. Planning a Business 24 12 12
Trip




2.2 Tema 5. Means of Transport 24 12 12
2.3 Tema 6. Healthy Lifestyle 24 12 12
3 Cemectp 3
3.1 Tewma 7. Types of Business Models 36 18 18
3.2 Tema 8. Recruitment 36 18 18
4 Cemectp 4
4.1 Tema 9. Marketing. 36 18 18
4.2 Tema 10. Product Advertising vs 36 18 18
Corporate Advertising
5 Cemectp 5
5.1 Tema 11. History of Advertising 36 18 18
5.2 Tema 12. Logic and Argumentation 236 18 18
Principles
6 Cemectp 6
6.1 Tema 13. Story Writing 36 18 18
6.2 Tema 14. Translation of Slogans and Ads 36 18 18
Hroro | 432 212 220
3.2.2. OuHo-3204Hast opmMa 00ydIeHUs
TpyaoemkocTh, 4ac
AynuTtopHasi padoTa Camoc
TOATE
JbHaA
Ne Pasznennsl/Tembl pagOT
n/n JUCIHUIIIHHBI
B
cero Cemnnap Jlabopa| Ilpaktu
ckue/
TOPHBIC | YECKas
Jlexn fpari 3aHSTH | TIOATOT
Uu CCKHUC a OBKA
3aHATHA
1 Cemectp 1.
11 Tema 1. My Family 24 4 20
1.2 Tema 2. My University 24 4 20
13 Tema 3. My Country 24 6 18
2 Cemectp 2
21 Tema 4. Travelling. Planning a Business 24 6 18
Trip




2.2 Tema 5. Means of Transport 24 6 18
2.3 Tewma 6. Healthy Lifestyle 24 6 18
3 Cemectp 3
3.1 Tema 7. Types of Business Models 36 8 28
3.2 Tema 8. Recruitment 36 10 26
4 Cemectp 4
4.1 Tema 9. Marketing. 36 8 28
4.2 Tema 10. Product Advertising vs 36 10 26
Corporate Advertising
5 Cemectp 5
5.1 Tema 11. History of Advertising 36 8 28
5.2 Tema 12. Logic and Argumentation 36 10 26
Principles
6 Cemectp 6
6.1 Tema 13. Story Writing 36 8 28
6.2 Tema 14. Translation of Slogans and Ads 36 10 26
Hroro | 432 104 328
3.2.3. 3aounas ¢popma oOyueHUs
TpyaoemkocTh, 4ac
AynuTtopHasi padoTa Camoc
TOSITE
JbHAA
Ne Pasznennsl/Tembl paSOT
n/n JTHUCIHUILIMHBI
B
cero Cemiitap Jlabopa| IlpakTu
ckue/
TOpHBIE | YecKast
Jlekig fparti 3aHATH | IOATOT
Hi cerme s OBKa
3aHATHA
1 Cemectp 1.
11 Tema 1. My Family 24 2 22
1.2 Tema 2. My University 24 2 22
13 Tema 3. My Country 24 4 20
2 Cemectp 2
21 Tema 4. Travelling. Planning a Business 24 2 22
Trip




2.2 Tema 5. Means of Transport 24 2 22

2.3 Tewma 6. Healthy Lifestyle 24 4 20

3 Cemectp 3

3.1 Tewma 7. Types of Business Models 36 4 32

3.2 Tema 8. Recruitment 36 4 32

4 Cemectp 4

4.1 Tema 9. Marketing. 36 4 32

4.2 Tema 10. Product Advertising vs 36 4 32
Corporate Advertising

5 Cemectp 5

5.1 Tema 11. History of Advertising 36 4 32

5.2 Tema 12. Logic and Argumentation 236 4 32
Principles

6 Cemectp 6

6.1 Tema 13. Story Writing 36 4 32

6.2 Tema 14. Translation of Slogans and Ads 36 4 32

Hroro | 432 48 384

3.3  CoaepxaHue TUCHUNIHHBI

1 cemecTp
Tema 1: My Family

Jlexcnueckuii MUHUMYM

family * growing up ¢ convenience ¢ favorite family tradition * demand * sport to play *
* changes in family role ¢ details of family relationships e activities * celebrations °
household budgets * the generation gap * parental responsibility ¢ life expectancy ¢ estate
« skillful ways ¢ to make a family wealthy

I'pammaTuka MecronmMenust. MHOXKECTBEHHOE YHCIO CYIIECTBUTENbHBIX. Present Simple. There
is/are. [Ipemmorn Mecta u BpeMeHH. CTEIIEHN CPaBHEHHSI.

Urenue Bunmer  ureHnms (IpocMOTpPOBOE, O3HAKOMHTENBHOE, u3ydaromiee). OrtpaboTrka
BBITTOJIHEHHS 3aJaHUH 110 3aMIOJTHEHMIO TAOIHUI] UIIH AUAarpaMM Ha OCHOBE ITPOYUTAHHOTO
TEKCTA.

T'oBopenue Onucanne What is a family member you admire?

[Mucemo [TucsmenHoe onmcanue Do you get along well with your family?

Ces3yromrie ciosa and, also, moreover, but, however, although, besides.

Tema 2: My University

Jlexcnyeckuii MUHUMYM

Meeting preparation and coordination at the university ¢ to identify the purpose of your
future profession ¢ informal or formal meeting * develop professional skills « select the
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right university * decide where and when to look for the best university ¢ send
invitations.

I'pammaTrka Past Simple. Future Simple. MomaneHsie Tiaroisl can, may, must. Some, any, no u ux
MPOU3BOJHEIE.

Yrenue Pa3zBuTne HaBBIKOB IIPOCMOTPOBOTO M O3HAKOMHUTENbHOro uTeHus. OtpaboTka
BBITIOJTHEHUS 33/1aHUH Ha «BEPHO/HEBEPHO/HE YKa3aHO B TEKCTEY.

I'oBopenue [ToaroroBuTh BCTpeuy 3apyOeskHOro napTHepa B oduce “Administrative meeting”
(poneBas urpa). CioBa, yKa3bIBaroIINe Ha MOCIE0BAaTEIFHOCTE NeiicTBHiA: first,
second, third, then, next, after, finally.

IMucemo Omnmcats mo00# 3HaMeHUTHIH yHEBepcuTeT “University”

bnox pa3BuTHs  HaBHIKOB |BBenenme npumepa wiam wumocTpauuu B npeseHtanmio.“What is a successful

caMoCToATENbHONH — pabotsr: |international University?” (mouck HHQOpMAIKK 1O 3aJaHHBIM BOIIpocaM B MIHTepHETE).

pa3BUTHE HABBHIKOB MOHCKA H

00paboTkK MHGOPMALIUH.

Tema 3: My Country

Jlexcuyeckuit MUHUMYM

Country * the history of the country you live in ¢ capital » well-planed city ¢ select the
right place to live ¢ to be proud of the country * send invitations for the visitors ®
famous cities * famous people ¢ industry ¢ science ¢ language * population ° flag *
traditions.

pasBUTHE HABBIKOB TOKCKA H
00paboTKK HH(POPMAITHH.

I'pammaTnka MonanbHbIe T1arosl can, may, must. Some, any, no ¥ X IPONU3BOJHEIE.

Urenue PazButHe HaBBIKOB IPOCMOTPOBOTO M O3HAKOMHUTEIbHOTo uyreHus. OrpaboTka
BBINOJIHEHUS 33aJJaHUI Ha «BEPHO/HEBEPHO/HE YKAa3aHO B TEKCTEY.

I'oBopenue [MoaroroBuTh BCTpedy 3apyOeKHOro rocTs B Haulei crpane “Meeting in Russia”
(ponesas urpa). CnoBa, yKa3bIBarolle Ha IIOCIE10BATEIbHOCTh qeHCTBHIA: first,
second, third, then, next, after, finally.

[Mucemo Omnmcats 000N BCEMHUPHO H3BECTHBIN TOpOI B Harel crpane “University”

Brok  pasButmsa  HaBbIKOB |[IoATOTOBKA MpE3eHTAIHI IO TEMaM CEMECTpA.

CaMOCTOSATENbHOM  paboThI:

2 cemecTp

Tema 4: Traveling. Planning a Business Trip

Jlexcuueckuiit MUHUMYM

Business traveling, A 4-wheel drive » A baggage handler - A barge « A
beltway/bypass/ringroad « goods * shortage * customs ¢ disadvantages * A
bonnet/hood (GB) * mental « money A bumper « A bus ride& etc.

I'pammaruka

Present Continuous. Beipaskenue to be going to. Bpemena rpymnmsr Continuous.
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Yrenue OtpaboTka BeIMOMHEHMs 3amaHuii «[logbepuTe Jydmnid 3aroJIOBOK ISl KaKIOTO
ab3ama» u «B xakom ab3arie TOBOPUTCS O...»

T'oBopenwue “Barriers in multicultural communication”. JIekcuka s BEIpaKEHUSI CBOETO MHEHUS U
aprymentanuu (because, lead to disruptions and inability of some employees to work
effectively as a team, cause conflict, due to, as).

ITucemo “How does cultural diversity affect communication?” CtpykTypa 3cce. [IpaBuna
moctpoeHus ab3ana. BBogHbIe peniokeHns1, KOTopsle GOPMYIHPYET TeMy ad3ama.

brnok  pasButus  HaBbeikoB |[IpoBenenne kpyrioro croma mo teme «KyiapTypa aHTIIOS3BIYHBIX CTpaH» (HaIHCaHWe

CaMOCTOSTENBHOM  paboThI: [3¢Ce MO BHIOpaHHOM Do1ee y3K0H TeMe B paMKaX OOIIEro HalpaBJIeHNs U IIPE/ICTaBICHHE

pasBuTHE HaBBIKOB |HEOOJIBIIIOTO JIOKJIa a 110 TEME 3CCe Ha KPYIJIOM CTOJIE C MOCIEAYIOIMM 00CYKICHUEM

KPUTHYECKOrO MIIUIeHs.  |CXOZCTBA M PasIHIMii MKy PYCCKOS3BITHOM H AHITOA3BITHBIME KyIBTyPaMH).

Tema 5: Means of Transport

Jlexcuyeckuit MUHUMYM

a means of transportation « a ferry « a fine/ticket  a baggage handler « A barge « a
beltway/bypass/ringroad * goods « a free rental of city bikes ¢ customs ¢ disadvantages *
a bonnet/hood (GB) * mental * money * a bumper « a bus ride& etc.

KPUTHUYCCKOI'O MBIIIJICHHS.

I'pammaTuka Bpemena rpymmesl Perfect.

YreHue OtpaboTka BeITONHEHMsT 3amaHuid «llogbepure Jydmmii 3arojOBOK U Ka)XIOTO
ab3ana» u «B xakoM ab3aiie roBOpUTCS 0...»

I'oBopenue “Barriers in transportation”. Jlekcuka aJist BRIpa)KeHUs] CBOET'0 MHEHHS M apIyMEHTaLUH
(because, lead to disruptions and inability of some employees to work effectively as a
team, cause conflict, due to, as).

IMucemo “How does cultural diversity affect transportation system?” Ctpykrypa 3cce. [IpaBnna
nocrpoeHus ab3ana. BBogHbIe npeioxKeHus, KoTopbie (opMyJIUpyeT Temy ab3ana.

bnox passutus  HaBbikOB |[IpoBeneHne kpyrioro crona no teme «Transportationy (HanucaHue 3cce 10 BEIOPaHHOM

CaMOCTOATENLHONH — paboThl: |00Nee y3Koi TeMe B paMKax OOLIEro HamlpaBlIeHUs U TpPEeACTaBIeHHE HEOOJBIIOro

pazBuTHe HABBIKOB | AOKJIaa IO TEME CCEe Ha KPYTJIOM CTOJIE C MOCIEAYIONINM OOCYXICHHUEM CXOJCTBA H

Pa3IMUMii MEeXLy TPaHCIIOPTHBIMH CHCTEMa B 3apYOEKHBIX CTpaHax).

Tema 6: Healthy lifestyle

Jlexcnyeckuii MUHUMYM

Nutritiouse Nutrition « Food allergy * Food intolerance ¢ Free-range * Balanced diet ¢
Fattening ¢ Cut down on smth. ¢ Snack  Strongly advise  To digest « & etc.

FpaMMaTI/IKa MO}IaJ'H)HI)Ie rjaroJjibl 1 uX 3KBUBAJICHTHI.

UreHnue Otpaborka BbInosHeHUs! 3axaHuil «[logbOepute Jydmmii 3arojoBOK Uit KaXKIOTO
ab3ana» u «B xakom ab3arie rOBOPUTCSI O...»

T'oBopeHue [Iposenenue kpyrioro crona 1o teme «Healthy lifestyle»

IMucemo “Healthy lifestyle is becoming more and more popular’ Ctpykrypa scce. [IpaBuna

nmocTpoeHus ab3ara. BBogHbIe peaiokeHus, KOTOpble GOpMYIIUpYyeT TeMy ad3ara.
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KPUTHUYCCKOI'O MBIIIJICHHA.

brox  pasButus  HaBbikoB |[IoaroToBka npe3eHTaLUi 10 TEMaM CEMECTpA.
CaMOCTOSATENILHOW ~ paOOTHI:
pa3BuTHE HaBBIKOB

3 cemecTp

Tema 7: Types of Business Models

Ulekcuyeckuii MUHUMYM

Gross domestic product and gross national income, the total value of all goods
and services/

I 'pammaruka [TaccuBHBIN 3aJ10T.

Urenue OTpaboTKa BBHIMONHEHHS 33aHUI Ha 3allONIHEHHE TaOlWIl WU JTUarpaMm Ha
OCHOBE TIPOYNUTAaHHOTO TEKCTA.

I'oBOpeHue PasBrTHE yMEHUs BBIpaKaTh CBOE MHEHHE U JeNaTh 0000IECHHS.

ITncemo Onucanue KpyroBoi AuarpaMmbl

b1oK pa3BUTHS HaBBIKOB
CaMOCTOSITETILHOM pabOoTHhI:

[MoAroTOoBKa MPOEKTOB MO TEME C HCIOJIB30BAHHEM HHTEPHET-PECYPCOB U
00CY)KICHHE B TPYIIIIE.

Tema 8: Recruitment

Ulexcnueckuii MUHUMYM

employment, gross domestic product, and inflation, aggregate variables,
employment, sticky/flexible prices, consumption function

['paMmMaTHKa [TpocTeie hopmbl TpUYACTHIA.

Urenue OTpaboTKa BHITIOJTHEHHS 33JaHUI Ha 3allOIHEHUE TaOIUI[ WM AWarpaMM Ha
OCHOBE MPOYNUTAHHOTO TEKCTA.

I'oBOpeHue PasBrTHE yMEHUsI BEIpaKaTh CBOC MHEHUE H JAeaTh 0000ICHHUSI.

[TuceMo Onmcanne cToa09aTol TuarpaMmmsl

b1oK pa3BUTHS HaBBIKOB
CaMOCTOSITETILHOM pabOoTHhI:

[MoAroToBKa MPOEKTOB MO TEME C HCIOJb30BaHHEM WHTEPHET-PECYPCOB H
0OCYXJIeHHE B TPYIIIIE.

4 cemecTp
Tema 9: Marketing

Jlexkcrueckuiit MUHUMYM

Inflow and outflow, planned and unplanned investments, government spending

['pammatuka MupuanTHB. DOPMBI U QYHKIHH.

Urenue OTpaboTKa BBHIMONHEHHS 33/IaHUI Ha 3allOJIHEHHEe TaOJNUI WK JUarpaMM Ha
OCHOBE IPOYUTAHHOI'O TEKCTA.

["oBOpeHue PasBuTHE yMEHUs BBIpaXkaTh CBOE MHEHHE U JeNaTh 0000IIECHHS.

[Tucsmo Onucanue JTMHEHHOTO rpaduka

bioKk pa3BUTHS HaBBIKOB
CaMOCTOSITENTLHON PaOOTHI:

[MoAroToBKa MPOEKTOB MO TEME C HCIOJb30BaHHEM HHTEPHET-PECYPCOB H
0OCYXJIeHHE B TPYIIIIE.

Tema 10: Product Advertising vs Corporate Advertising

Jlexcnuecknii MUHUMYM

Labor force, product market, household spending, incentives

I"pammaTHka MupuaUTHBHBIE 000POTHI

Urenune OTpaboTKa BBHIMOIHEHMS 33JaHUI Ha 3aIlOJHEHHE TaOlWIl UM JUarpaMm Ha
OCHOBE IPOYUTAHHOI'O TEKCTA.

["oBOpeHune Pa3BuTHE yMEHNS BBIpaXKaTh CBOE MHEHHUE U JeNaTh 0000IIEHNSI.

[Tncemo Onucanue Tabiui

biiok  pa3BUTHS HaBBIKOB
CaMOCTOSITETLHON PaOOTHI:

[MoaroToBKa MPOEKTOB IO TEME C MCIIOJNB30BAaHWEM HHTEPHET-PECYpCOB U
0OCYXKICHHE B TPYIIIIC.
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5 cemecTp

Tema 11: History of Advertising

UTeKCHYECKH MUHIMYM Balance sheet, PLS, operating costs, retained earnings,

['pamMmaTrka [epyHANA.

Urenue (OTpaboTKa BBHIMOJHEHUS 33aJaHUI Ha 3alOHEHNE TAOJIHIl WM AWarpaMM Ha OCHOBE
MPOYUTAHHOI'O TEKCTA.

["oBOpeHue PasBuTHE yMEHNS BBIpAXKaTh CBOE MHEHUE U JeNaTh 0000IIEeHNSI.

biox pasBuTHUA HABBIKOB HOI[FOTOBK& IMMPOCKTOB MO TEMEC C UCTIOJIb30BAHUEM UHTCPHET-PECYPCOB U

caMocTOATENbHO paboTe:  [0OCYKICHHE B IpyIIIIe.

Tema 12: Logic and Argumentation Principles

UTeKCHYECKH MUHUMYM Deposit account, money supply, means of payment, store of value, standart of
deferred payment

I'pammaTuka ["epyHIMaIbHBIN 000POT.

Urenue OTpaboTKa BBINOTHEHWS 3a/JaHWH Ha 3allOJHEHHWE IPOIYCKOB B AHHOTAIMH K
MPOYUTAHHOMY TEKCTY

I"oBopeHue PasBuTne yMeHHsI IPOBOAUTH CPaBHEHHE.

IbiTox pa3BUTHUA HaBBbIKOB HOI[FOTOBKa IMPOCKTOB IO TEMEC C UCIIOJIB30BAHUEM HHTCPHET-PECYPCOB U

caMoCTOsTENbHOI paboTh:  [0OCYKICHHE B IpyIIIIe.

6 cemecTp

Tema 13: Story Writing

UleKCHYESCKUIT MUHIUMYM accounts receivable, account payable, notes payable, liability, to conform
["'pammatuka [Ipuuactue nepsoe.

Urenue OTpaboTKa BHITIONHEHUS 3alaHUH «BbIOepuTe NpaBUIbHBIN OTBET Ha BOIIPOCH
["oBOpeHmE IPa3BuTHE YMEHUS BBIpaXKaTh NMPEIIOI0KECHUE.

[Tucsmo Buasl 1 cTpyKTypa 3cce

brox  pasButus  HaBBIKOB[[I0ArOTOBKA MPOEKTOB MO TEME C UCIIOJIB30BAHUEM HHTEPHET-PECYPCOB U
CaMOCTOSITeTbHOM paboTsr:  [00CYKACHHUE B IPyIIIe.

Tema 14: Translation of Slogans and Ads

UTeKCHYECKH MUHEMYM IAccounting system, management and financial accounting, consolidated financial
statements

['pammaTrka [Ipruyactue BTOpOE.

Urenue OtpaboTka BhIMONHEHUS 3amaHuil «llogbepure mydmmi 3aroJOBOK IS KaXKIOTO
a63ana» nim «B xakoM ab3alie TOBOPUTCS O ...»

["oBOpeHme Pa3BuTHE YMEHUsI BBIpaXKaTh IPHYMHHO-CIIEICTBEHHYIO CBSI3b

[TuceMo Harnucanue 3cce Ha 3aJaHHYI0 TEMY.

biok  pasBuTHs  HaBbIKOB|[I0ATrOTOBKA MPOEKTOB 1O TEME C UCTIOIL30BAHUEM WHTEPHET-PECYPCOB U

CaMOCTOSITeTbHOM paboTsr:  [00CYKACHHUE B IPyIIIIe.

3.4  TemaTnka ceMMHAPCKUX/MPAKTHYECKHUX U JIa0OPATOPHBIX 3aHATHI
3.4.1. CemuHapckue/nIpakTHYeCKHE 3AaHATHS

Ounas popma o0yueHust

Tema 1: My Family (10 yacos)

3ansue 1. BBejieHre HOBOTO JIEKCHUECKOTO MaTepraa o Teme. YTeHue U MOHUMAaHUE TeKCTa M0 U3ydaeMoi
teme (Teker 1). 3amanus Ha MOHUMAaHKUE IPOYUTAHHOTO TEKCTA.

3ansTne 2. 3akpervicHHe JIEKCHYECKOTO Marepuana pasmaena. MecTomMeHus. MHOKECTBEHHOE UHCIIO
cyliecTBUTENbHBIX. [1aron to be.
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3ansitme 3. UteHne W moOHMMaHHEe TekcTa No u3ydyaemod Teme (Tekct 2). 3amaHus Ha TOHUMAaHUE
MPOYUTAHHOTO TEKCTA.

3ansTue 4. PazButre HaBbIKOB ayaupoBaHusl. CTENeHN CpaBHEHUS NpUJIaraTeIbHbIX.

3ansaTue 5. Texymuii KOHTPOJIb 1O TeMe 1.

Tema 2. My University (10 uacoB)

3aunstue 1. BBegenune HOBOTO JEKCHIECKOTO MaTepraia o teme. Iloropenue Present Simple.
3ansaTue 2. UreHue u moHNMaHUe TeKcTa 1o uzydaemoi Teme (TekcT 3). 3amanus Ha TOHUMaHUe
MPOYUTAHHOTO TEKCTA.

3ansaTue 3. UreHue u moHNMaHUe TeKcTa 1o uzydaemoin Teme (TekcT 4). 3amaHus Ha TOHUMaHUe
MPOYUTAHHOTO TEKCTA.

3ansTue 4. Pa3Butue HaBbIKOB ayaupoBanus. [loBropenue Past Simple. Future Simple.
3ansaTue 5. Texylmuii KOHTPOJIb 1O TeMe 2.

Tema 3. My Country (12 yacoB)

3ansaTue 1. Benenue HOBOro Jekcu4eckoro Marepuana rno reme. MoganeHsle riaronsl. Heonpenenennsie
MECTOMMEHHS some, any, no.

3ansTue 2. UTeHne u MOHNMaHUe TeKcTa 1o uzydaemon Teme (TekcT 5). 3amanus Ha TOHUMaHUe
MPOYUTAHHOI'O TEKCTA.

3ansaTue 3. Pa3BuTre HaBBIKOB ayaupoBaHus. HeonpeneneHHble MECTOMMEHHUS some, any, no.

3ansTue 4. UreHue u moHNMaHUe TeKcTa 1o uzydaemon Teme (TekcT 6). 3amaHus Ha TOHUMaHUe
MPOYUTAHHOI'O TEKCTA.

3ansTue 5. [loBTOpeHME IEKCUKO-TPaMMaTHYECKOT0 MaTepraia ceMecTpa.

3ansTue 6. BoinoaHeHHE UTOTOBOH JIEKCUKO-TPAMMATHYECKON KOHTPOJIBLHOM PaOOTHI.

2 cemecTp

Tema 4. Traveling. Planning a Business Trip (12 yacos)

3ansaTue 1. Beenenue HOBOro JeKCHUECKOT0 MaTepuaia 1o reMe. @opMbl 1 MpaBuiia UCTIOIb30BAHUS
Present Continuous

3ansTue 2. UreHue u MOHNMaHUe TeKcTa 1o uzydaemon Teme (TekcT 1). 3amanus Ha TOHUMaHUE
MPOYUTAHHOTO TEKCTA.

3ansaTue 3. Pa3Butue HaBbIKOB ayaupoBanus. Comnocrasinenue Present Continuous u Present Simple.
3ansTue 4. 3akperuieHne JeKcHueckoro Marepraia. CriocoObl BEIpaXXeHHS OYIyIero BpeMeHH B
anrmiickoM s3pike: Future Simple, be going to, Present Continuous, Present Simple.

BaunsTue 5. Writing Skills. TlpakTuka cpaBHUTEIILHOTO aHAIH3A.

3ansaTue 6. Texylmuil KOHTPOJIb 1O TeME 4.

Tema 5. Means of Transport (12 yacos)

3ansiTue 1. BBegeHne HOBOTO JIEKCHUECKOTO MaTepurana mo teme. Present Perfect.

3ansaTue 2. YreHue u MoHUMaHUe TeKcTa Mo uzyyaemon teme (TekcT 2). 3ajaHus Ha TOHUMaHUe
MPOYUTAHHOTO TEKCTA.

3ausitue 3. Pa3BuTne HaBbikOB aynupoBanus. Comnocrasienue Present Perfect u Past Simple.
3ansTue 4. 3akperieHne JIEKCHUECKoro Marepuaia. [loBTopeHre rpaMMaTHIECKOro MaTepraa.
Baustue 5. Writing Skills. TIpaktuka onucaTtensHOro npouecca.

3ansaTue 6. Texylmuil KOHTPOJIb 11O TEME 5.

Tema 6. Healthy lifestyle (12 yacos)

3ansaTue 1. BBenenue HOBOro JEKCHYECKOr0 MaTepraia 1o TeMe.

3ansaTue 2. YreHue u moHNMaHUe TeKcTa Mo uzydaemoi Teme (Tekct 3). 3amanus Ha TOHUMaHUE
MPOYUTAHHOTO TEKCTA.

3ansaTue 3. 3akperieHUE JIEKCUYECKOro MaTeprana. MoanbHble r1aroiasl ¥ UX SKBUBAJICHTHI.
3ansTue 4. Pa3surue HaBbikoB ayaupoBanus. Writing Skills. TTpakTtika BeipakeHHss MHSHHHA.
3ansaTue 5. [loBTOpeHNE TEKCUKO-TPAMMATHYECKOTO MaTepraia ceMecTpa.

3ansiTue 6. BoimonHeHne UTOTOBOI JIEKCHUKO-TPaMMaTHYeCKON KOHTPOJIBHOU PabOTHI.

3 cemecTp
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Tema 7. Types of Business Models (18 uacoB)

3ansaTue 1. Beenenue npodeccronansHoi gekcuku. Pabdora ¢ rioccapuem. Teker «Types of business
models» o Teme paznena. OGCy)aeHUE TEKCTA.

3anstue 2. [IpakTuueckue 3aganus M0 TeKCTy pasnena. Bugeomarepuan mo teme pasaena. Pabora u
3aJJaHus C BUJEO.

3ansTue 3. [IpakTrueckue 3agaHus 110 BUIACO 2

3ansTue 4. Beenenue nousatus «auarpammay. [Ipakrtuka no sunam quarpamm. Tabnunna.

3ansTue 5. Bugeonekuus no teme pasaena. 3aJaHus U TECTHI IO BUACOJIEKIUH.

3anstue 6. Beenenne HoBoro rpaMmmarnyeckoro Matepraia mo teme Participles I, I1. TIpakTuka, TecTsL.
3ansTue 7. JlononHuTENbHBIE 3aJaHNS 10 OCHOBHOMY TEKCTY pas3zena. IIpoMexxyTouHsli TecT.
3ansTue 8. Beenenue npodeccronansHoi gekcuku. Pabora ¢ rioccapuem 2. Teker «Recruiting» o teme
pazzaena. OOCykIeHHEe TeKCTa, MPAKTHKA.

3ansrue 9. Buneo mo teme pasmena Il. Searching for a personal assistant. TecTs! u 3aqanus IO BHIEO.

Tema 8. Recruitment (18 yaco)

3ansTue 1. [IpakTrueckue 3aaaHus 0 BUACO 2.

3ansTue 2. [IpakTruecKue 3aAaHus 0 BUACO 3.

3ansrue 3. Uzyuenne nuarpamm. Kpyrosas auarpamma. [Ipumepsl, npakTHka.

3ansTue 4. [IpakTrka o nuarpammam 2. Buneonekuuys. 3aqaHust U TECThI 110 BUICOJIEKIINH.
3ansTue 5. [IpakTrka mo Buneoneknuu 2.

3ansaTue 6. ['paMMaTUYECKUil TECT MO MPOHICHHOMY MaTepHaIy.

3anstue 7. IIpoMeXyTOUHBIN JTeKCHUYECKUH TEKCT 1Mo paznenam | u .

3ansTue 8. [IpakTuka v TeCTHI MO TEKCTy 2 U 3.

BausTue 9. Benenue npodeccuonanbHoit ekcuku. Padota ¢ rmoccapuem 3. Tekcr «Marketing» o teme
pazzaena. OOCykIeHHE TeKCTa, MPAKTHKA.

4 cemecTp

Tema 9. Marketing (18 yacoB)

3ansrue 1. [IpakTuka Mo oCHOBHOMY TEKCTY pasjiena. BrinonHeHue 3aqanuil.

BausTue 2. Buneo no teme pasnena «Breaking into PR-industry». TIpakTuka u TECThI 110 BHIEO.
3ansrue 3. TecTsl U IpakTUUECKUE 3a1aHuA 1O BUAeo 2. M3ydenue nquarpamm. CpaBHEHHE OJIOK-CXEM U
TaOIHII.

3ansaTue 4. [IpakTryeckue 3a1aHus, TECTHI 110 OJIOK-CXEMaM.

BausiTue 5. ['pammaruka. Passive Voice. [IpakTika u TeCTHI.

3ansTue 6. ['pammarika. Passive Voice. [Ipaktika u Tecthl 2.

3ansaTue 7. Buneonekus no reme paszaena. [Ipaktiuyeckue 3a1anus, TECTHI IO BUICOJICKIINH.
3ansaTue 8. Busneonekys no reme paszaena. [Ipaktuueckne 3a1anusi, TECTHI 10 BHICOJIEKIHHN 2.
3ansarue 9. Tekymuii KOHTPOIB 1O TeMe 9.

Tema 10. Product Advertising vs Corporate Advertising (18 uacos)

3ansTue 1. Beenenue HoBOro nexcuueckoro mMarepuana 4. llpakruka urenus Texcta. [IpakTuueckue
3aJIaHUS 110 TEKCTY.

3ansTue 2. TexcTsl, 3a1aHUs TI0 TeKCTY 2. Buneo mo teme pasnena. [lpaktrka o Buzeo.

3ansrue 3. U3zyuenue nuarpamm. IIpakTrka no auarpamMmam.

3ansTue 4. [Ipaktuka mo quarpammam 2. I'pammaruka: Perfect Passive, Continuous Passive. TTpaktrnueckue
3aJIaHUs U TECTHI IO TPaMMaTHKe.

3ansTue 5. [IpakTrueckue 3a1anus o rpammartuke 2. Buieoneknus mo Teme paszena.

3ansaTue 6. BeimogHeHne TpaMMaTHYeCKOTO TECTA.

3austue 7. Bugeonexius mo teme pasaena. [IpakTrka 1mo BUIACOICKITHH.

3ansTue 8. 4 Buneo mo teme «Kak HayduTHCS TOBOPUTH ITyOTUIHOY. 3aJaHUS U TECTHI 110 BHUJIEO.
3ansaTue 9. BeimonHeHne UTOTOBO JIEKCUKO-TPAMMATHYECKON KOHTPOJIBHOU PaOOTHI.

5 cemecTp

Tema 11. History of Advertising (18 yacos)

3ansaTue 1. BBenenue HOBOTo JEKCHYECKOTO MaTepuaia. TecTsl U mpakTuKa. TeKkcT 1o Teme paszena
«History of advertisingy.

3ansrue 2. O6cyxnenue texcta. Ilpaktuka nmo tekcry 1. [Ipaktuka mo texcry 2.
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3anstue 3. Bugeo no teme pasznena. [Ipaktuka mo BUIEO, TECTHI.

3ansue 4. [Ipaktuka no Buaeo 2. M3yyeHne TeopeTHIECKOT0 MaTepuala 1o HaluCaHHuIO dcce.
Buneonexuus “Genres of advertisng texts”

3ansrue 5. [IpakTuka Mo HaNMCaHUIO dcCe.

3ansaTue 6. Buneonexuus «Types of advertising textsy. [Ipaktiuueckue 3aJaHus ¥ TECTHI IO BUACOJICKIINH.
3ansTue 7. BeeneHue HOBOro JeKCHUECKOro Marepuaia. Pabora ¢ rioccapuii 1 u 2.

3anstue 8. Urenne tekcra mo teme pasmena «Logic & argumentation principlesy». Ilpakrudeckue 3a1aHus,
TECTBI IO TEKCTY.

3ansrue 9. [Ipaktuka mo texcty. I[IpakTuka mo Bujeo paszaeina. Tekymuit KOHTPoOib 1o Teme 11.

Tema 12. Logic and Argumentation Principles/Story Writing (18 uacos)

3ansaTue 1. Hamucanue scce. Pa3BuTne HaBBIKOB.

3ausTue 2. Buneonekiust «[IpuHIUIBI HHIYKITUHA/ TS TyKIHW». [IpakTHKA U TECThI IO BUACOICKIMU | 1 2.
3ansTue 3. [IpakTrKa 10 BHACOIEKINHU 2 U 3.

3anstue 4. [Ipomexyrounsle TecTsl 1 u 2.

3ansTue 5. BeeneHue HOBOro JEKCHYECKOro MaTepraia. 3aJaHus U TeCTHI 110 riioccapuio 1, 2, 3.
3ansue 6. Urenne tekcra mo teme pasmaena «How to grab attention with an advertising text?» Ipakruxka,
TECTHI IO TeKCTy 1 u 2.

3ansTue 7. Buneo nmo teme pasnena. [Ipakruka no Buaeo 1 u 2.

3ansaTue 8. Hamucanne pekiiaMHOTO TEKCTa HA OCHOBE TEOPETUIECKOTO MaTeprala TeKcTa. BuaeoneKiust
«CtpyKTypa peknamHoro Tekcta». [Ipaktuka, rectsl 1 u 2.

3ansTue 9. BrinoaHeHHe UTOTOBOM JIEKCHKO-TPAMMATUYE€CKONH KOHTPOJIBHON pabOThI.

6 cemecTp

Tema 13. Story Writing/Translation of slogans and ads (18 uaco)

3ansTue 1. Benenue HOBOTo JTEKCHYECKOTO MaTepuaia. 3alaHus M TeCTHI 1O Tiioccapuio 1 u 2.
3ansTue 2. UYrenue tekcra o teme pasnena «OcoOeHHOCTH NepeBoia CJI0raHOB U PEKIAMHBIX TEKCTOB
IIpaxTHka, TecTsl o TeKCcTy 1 u 2.

3ansTue 3. Buneo nmo teme pasnena. [Ipakruka o Buneo 1 u 2.

3ansTue 4. [Ipaktuka mo Bumeo 3. Buneonekius «I[lepeBon pexnamMHbIx TekToBy. [IpakTuka mo
BUAeonekun 1.

3ansrue 5. [IpakTuka nepeBosa pekIaMHBIX TEKCTOB/CIOTAaHOB .

IIpakTuka no Buneonekunu (Tectel). [IpakTrka nepeBoaa pekjIaMHBIX TEKCTOB/CIIOTaHOB 2.

3ansrue 6. [IpakTuka nepeBosna pekiIaMHBIX TEKCTOB/ciioraHoB 3. [IpakTuka nmepeBosaa pekiIaMHBIX
TekcToB/cioraHoB 4. [IpakThka nepeBoaa peKkJIaMHBIX TEKCTOB/CIIOTaHOB 5.

3ansue 7. [IpakTuka nepeBosia peKiIaMHBIX TEKCTOB/ciioraHoB 6. [IpakTuka nmepeBosaa peKkiIaMHBIX
TEKCTOB/CJIOTaHOB 7.

3ansTue 8. [occapwuii pexnamiuka. Tekct 1o Teme paszaena «How to write the best Ad audio script»
3ansrue 9. Tekymmii KOHTPOIB 1O Teme 13.

Tema 14. Translation of Slogans and Ads (18 uacos)

3ansaTue 1. [IpakTHka 1Mo HarMcaHUIO pekJIaMHBIX TeKCTOB - Essay 1. Konsepcusa. AD 1. FOBenupHsie
YKpalleHus A My>K4uH, Aa uinu Het? AD 2. Pazpexnamupyit JIuBepiyis.

3ansTue 2. Harmucanne scce. Beibop omuoii Temsl AD 3 u 3amanue.

3ansTue 3. Hanmucanue scce. Boidbop oxHoit Tembl AD 4 u 3aianue.

3ansaTue 4. AD 5. Patent. Cozganne pexkiiaMHBIX TEKCTOB.

Bausitue 5. Functions of Infinitive. BeimosiHeHne rpaMMaTHYeCKUX TECTOB.

3anste 6. O6opor Complex Object. BeimonHeHre rpaMMaTHYECKIX TECTOB.
3ausaTue 7. Obopor Complex Subject. BeinonHeHe rpaMMaTHYECKUX TECTOB.
3ansTue 8. BrimonHeHne rpaMMaTHYECKOTO TECTA.

3ansTue 9. BeinmonHeHne UTOrOBOI JIEKCHUKO-TPaMMaTHYe€CKON KOHTPOJIBHOM PaOOTHI.

O4Ho-3204Hast popMa 00yUeHHH
1 cemecTp
Tema 1: My Family (4 gaca)
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3ansTue 1. Beegenue HOBOro JIEKCHYECKOro MaTepuaa no reme. UteHue u moHuMaHue TEKCTa o U3ydyaeMoi
teme (Teker 1). Mectoumenns. MHOXECTBEHHOE YUCIIO CYIIECTBUTENbHBIX. [1aromn to be.

3anaTue 2. UreHme m mMoOHMMaHWe Tekcta To m3ydaemoir Teme (Texct 2). 3amaHusi Ha TMOHHMAaHUE
MPOYUTAHHOTO TeKcTa. CTENeHN CpaBHEHHUSI MpUjlaraTeabHbIX. TeKymuid KOHTPOIb o TeMe 1.

Tema 2. My University (4 yaca)

3ansue 1. Beenenne HOBOTo IEKCHUECKOT0 MaTepuana 1o teme. Ilosropenne Present Simple. Urenwne u
HNOHMMaHKE TeKCTa 1Mo u3yvyaemoii teme (Tekcr 3).

3ansaTue 2. UreHue u MOHUMaHUE TeKcTa 1o uzydaemoii Teme (TekcT 4). 3amanus Ha TOHUMaHUE
npountanHoro tekcra. [Tosropenue Past Simple. Future Simple. Texymmii KOHTPOIIB 1O TEME 2.

Tema 3. My Country (6 yacoB)

3ansaTue 1. Beenenue HOBOro Jekcu4eckoro Marepuania rno reme. MoganeHsle riaronsl. Heonpenenennsie
MECTOMMEHHS Some, any, no. YTeHue u MoHUMaHKUe TeKCTa 1Mo uzydaemoi teme (Tekcr 5).

3ansTue 2. PazBuTtre HaBbIKOB ayaupoBaHusi. HeonpeneneHnsle MecTouMeHHs some, any, no. UreHue u
NOHMMaHHKE TeKCTa 1o u3ydaemoii teme (Tekcr 6).

3ansiTue 3. BeimonHeHne UTOTOBOI JIEKCHKO-TPaMMaTHYeCKON KOHTPOJIBHOM PabOTHI.

2 cemecTp

Tema 4. Traveling. Planning a Business Trip (6 uacoB)

3ausiTue 1. BBenenue HOBOro JIEKCHUECKOr0 Matepraia no reme. GopMbI 1 IpaBUiia HCIIOIb30BAHUS
Present Continuous. Urenue u moHnManue Tekcra mo usydaemoii reme (Tekcr 1).

3ausTue 2. Passutne HaBbIKOB ayaupoBanus. Comocrasinenue Present Continuous u Present Simple.

Cnoco0bI BeIpakeHUst OyIyliero BpeMeHH B aHTIIMHCKOM si3bike: Future Simple, be going to, Present

Continuous, Present Simple.

BausTue 3. Writing Skills. TIpakTrka cpaBHUTEILHOTO aHa H3a. TEKyIIHi KOHTPOJIb O TeMe 4.

Tema 5. Means of Transport (6 uacos)

3ansitue 1. BBeseHne HOBOTO JISKCHUECKOTO MaTepraia mo teme. Present Perfect. Urenre n moHnManue
Tekcra 1o usydaemoii teme (Tekct 2). PazBuTue HaBbikoB ayaupoBanus. Conocraienue Present Perfect u
Past Simple.

BausTue 2. Writing Skills. TIpaktuka onucarensHOro npoiecca. TeKyIui KOHTPOIIb IO TeMe 5.

Tema 6. Healthy lifestyle (6 uacos)

3ausTue 1. Begenue HOBOTO JEKCUYECKOTO MaTepuaia mo TeMe. UTeHrne U MOHUMaHHuEe TeKCTa 10
n3yugaemoit teme (Tekct 3). MoaaapHbIE TIarosl M HX SKBUBAICHTHI.

3ausiTue 2. Pa3Butue HaBbikoB aymupoBanus. Writing SKills. [TpakTuka BeipaskeHHsSI MHEHHIA.
3ansrtue 3. [loBropeHue Matepuana ceMectpa. BrionHeHre UTOrOBOM JIEKCUKO-TPAMMATHYECKOM
KOHTPOJIBHOM PabOTHI.

3 cemecTp

Tema 7. Types of Business Models (8 uacos)

3ansue 1. Beenenune npodeccronanpHoi nekcuku. Pabora ¢ rimoccapuem. Texcet «Types of business
models» o Teme pasznena. OGCyKaeHHE TEKCTA.

3ansTue 2. [IpakTrueckue 3a1aHus 10 TEKCTY pa3jena. Bumeomarepuan mo reme pasznueia. Padora u
3a/1aHKs C BUJIECO.

Bausitue 3. BBeneHue noHsTHs «auarpamMmmay. [IpakTuka mo Buaam auarpamm. Tabnuia. Bugeonekuus mo
TeMe pasjierna. 3aaHusl U TECThI 10 BUACOJICKIINH.

3ausTue 4. BeeseHre HOBOro rpaMmatiuueckoro marepuana o reme Participles I, I1. TIpaktuka, TecTsl.
Texyniuii KOHTPOJIb 110 TeEMeE 7.

Tema 8. Recruitment (10 gyacoB)

3ausTue 1. Beenenue npodeccronanbHo# gekcuku. Pabora ¢ riioccapuem 2. Teker «Recruiting» o teme
paszzaena. OGCykIeHHE TeKCTa, MPAKTHKA.

3ansrue 2. Bujeo no teme pasnena 1. Searching for a personal assistant. TecTsl u 3aanus 0 BUIEO.
3ansrue 3. Uzyuenne nuarpamm. Kpyrosas juarpamma. [IpuMepsbl, npakTHka.
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3ansaTue 4. BrInonHEHNE TPaMMaTHYECKOTO TECTA.,
3ansaTue 5. BhInonHEHNE UTOTOBOM JTEKCUKO-TPaMMaTHIECKOH KOHTPOIBHON pabOTHI.

4 cemecTp

Tema 9. Marketing (8 yacoB)

3anstue 1. Beenenue mpodeccrnonanbHoii tekcuku. Padota ¢ rimoccapuem 3. Texcr «Marketing» mo teme
pasnena. OOCyKIeHNEe TEeKCTa, IPAKTHKA.

3ansaTue 2. Buzneo no teme pasznena «Breaking into PR-industry». [IpakTuka u TeCThl O BHJCO.

3ansaTue 3. TecTsl n mpakTHYecKne 3aJanus 1Mo Buaeo 2. M3ydenne nuarpamM. CpaBHEHHE OJIOK-CXEM H
TalIIHIII.

3ansTue 4. ['pammaruka. Passive Voice. [Ipaktuka u tectsl. Text Practice 2. Texymuit KOHTpOJIb 1O TeMe 9.

Tema 10. Product Advertising vs Corporate Advertising (10 gyacos)

3ansaTue 1. Beenenue HoBOro nexcuueckoro mMarepuana 4. [lpakruka urenus Texcta. [IpakTuaeckue
3aJ]aHusl 110 TEKCTY.

3ansrue 2. Tekctsl, 3a1anus 1Mo Tekcty 2. Bujeo mo teme paznuena. [IpakTrka 1o Bueo.

3ansrue 3. Uzyuenne nuarpamm. [IpakTrka mo auarpamMMam.

3ansTue 4. [IpakTuka no quarpammam 2. ['pammaruka: Perfect Passive, Continuous Passive. IIpaktiueckue
3aaHus U TECThI 110 I'paMMaTUKE.

3ansTue 5. [IpakTrueckue 3aganus o rpammaruke 2. Buneoneknus o Teme paszaena. Beimonnenue
WUTOTOBOH JIEKCUKO-TPAMMATHYECKON KOHTPOJIBHON pabOThI.

5 cemecTp

Tema 11. History of Advertising (8 uacos)

3ansTue 1. BeeeHre HOBOTO JIEKCHUECKOTO MaTepuana. TecThl U pakTrka. TeKcT mo Teme pasjena
«History of advertising».

3ansaTue 2. O6cyxnenue Tekcra. [Ipaktuka mo tekcry 1. [IpakTuka mo Tekcty 2.

3ansaTue 3. Buneo nmo teme pasnena. [Ipaktuka no Buaeo, rectol. [Ipaktuka o Buaeo 2. M3yueHue
TEOPETHUUECKOT0 MaTepuasa 1o HaluCaHUIo 3CCe.

BausTue 4. Buneonekius “Genres of advertisng texts”. IIpakTuka mo HamucaHuo 3cce. TeKyIInii KOHTPOJIb
mo Teme 11.

Tema 12. Logic and Argumentation Principles (10 gacos)

3ansiTue 1. Beenenue HoBoro Jiekcuueckoro marepuana. Padora ¢ rimoccapuem 1 u 2.

3ansaTue 2. Urenue TekcTa o teme paszena «Logic & argumentation principlesy. Ipaktudeckue 3ananus,
TECTBI IO TEKCTY.

3ansaTue 3. [IpakTrka no tekcry. IlpakTrka o Buzaeo paszaena.

3ansTue 4. Hanmucanue scce. Pa3Burue HaBbikoB. Bumeonekuus «[IpuHIMITEI MHIYKITMA/ IETYKIIANY.
[IpakTrka u TeCThI MO BUACONMEKIMH 1 1 2.

3ansiTie 5. BeinmonHeHne UTOrOBOI JIEKCUKO-TPaMMaTHYE€CKON KOHTPOJIBHOM PaOOTHI.

6 cemecTp

Tema 13. Story Writing (8 uacos)

3ansTue 1. Benenue HOBOro JIEKCHYECKOr0 MaTepuaia. 3aaHus U TeCTHI 1o riioccaputo 1, 2, 3.
3ansTne 2. Urenne tekcra mo teme pasaena «How to grab attention with an advertising text?» Ipakrtuka,
TECTHI 1O TeKCTy 1 u 2.

3ansTue 3. Buneo o teme pasnena. [Ipakruka no Bugeo 1 u 2. Hanmcanue pexiiaMHOTO TEKCTa HAa OCHOBE
TEOPETHUECKOT0 MaTepraiia Tekcta. Bumeonekius «CTpyKTypa peKJIaMHOTO TEKCTay.

3ansrue 4. [Ipaktuka, Tectel 1 n 2. Tekynuii KOHTPOIIb TIO Teme 13.

Tema 14. Translation of Slogans and Ads (10 yacoB)

3aunsrTue 1. [IpakTrka mo HaTMCAHUIO PEeKIaMHBIX TeKCTOB - Essay 1. Korsepcusi. AD 1. HOBenupHbie
YKpalIeHus JUig MyX4uH, Aa win Het? AD 2. Paspexnamupyii Jluepnyns. Hanncanue scce. Beibop ognoit
teMbl AD 3, 4 u 3amanue.

3ansTue 2. Hanucanue scce. Boidop omnHoii Tembl AD 4 u 3amanue. AD 5. Patent. Co3ganue pekiiaMHbIX
TEKCTOB.

3ansaTue 3. Functions of Infinitive. BeimomHeHne rpaMMaTHuecKUX TECTOB.



19

3ansTue 4. O6oporer Complex Object, Subject. BeimonHenne rpaMMaTHYeCKUX TECTOB.
3ansaTue 5. BeimonHeHHe UTOTOBOH JIEKCUKO-TPAMMATHYECKON KOHTPOJIBHOU PaOOTHI.

3aounas popma o0yueHnust

1 cemecTp

Tema 1: My Family (2 gaca)

3ansiTue 1. BBenenne HOBOro IEKCMUECKOr0 MaTepuasa 1o TemMe. YTeHue 1 HOHMMaHUe TeKCTa [0 H3y4aeMoi
teme (Texct 1). Mectoumenusi. MHOXECTBEHHOE YHCIIO CYIIECTBHTENbHBIX. [nmarom to be. Texymmuit
KOHTPOJIb 110 Teme 1.

Tema 2. My University (2 uaca)

3ansaTue 1. BBenenne HOBOro Jiekcruyeckoro Marepuaina o teme. [losropenue Present Simple. Urenue u
noHMMaHue Tekcrta 1o uzydaemoit teme (Teker 3). [lopropenue Past Simple. Future Simple. Texymmii
KOHTPOJIb TI0 TeMe 2.

Tema 3. My Country (4 yaca)

3austue 1. BBegenue HOBOTro JEKCHYECKOTO MaTepuana mo reMe. MonaiasHbie riaroisl. HeompeneneHubie
MECTOMMEHHS some, any, no. UTeHue u MoHNMaHue TeKcTa 1o nzydaeMoit teme (Tekct 5). PasButne
HaBBIKOB ayavpoBaHus. HeompeneneHHsle MECTOUMEHHS SOme, any, no.

3ansTue 2. BoinogHeHHE UTOTOBOH JIEKCUKO-TPAMMATHYECKON KOHTPOJIBLHOM PaOOTHI.

2 cemecTp

Tema 4. Traveling. Planning a Business Trip (2 guaca)

3ausiTe 1. BBeneHue HOBOro JIEKCHUECKOTO MaTepraa mo reme. YreHrne v MOHMMaHUe TEKCTa 10
usyuaemoii teme (Tekcr 1). PasButre HaBbikoB ayaupoBanus. Conocrasienue Present Continuous u Present
Simple. Crioco6b1 BeipaskeHus OyayIiero BpeMeHH B aHTIIHICKOM si3bike: Future Simple, be going to, Present
Continuous, Present Simple. Tekymiuii KOHTPOJIB 110 TeMe 4.

Tema 5. Means of Transport (2 yaca)

3ansitue 1. BBeqeHne HOBOTO JISKCHUECKOTO MaTepraia mo teme. Present Perfect. Urenre u moHnManue
TekcTa 1o usyvaemoii teme (Tekct 2). PasButue HaBbikoB ayaupoBanus. Conocraienue Present Perfect u
Past Simple. Tekymuit KOHTPOJIB IO TEMeE 5.

Tema 6. Healthy lifestyle (4 gaca)

3ansaTue 1. Benenue HOBOro JEKCHYECKOT0 MaTepuaia 1o reMe. YteHne 1 MoOHUMaHKe TEKCTa 110
nsyugaemoit teme (Tekct 3). MomasbpHbIE TIarojibl ¥ X SKBUBAJICHTHI. Pa3BUTHE HABBIKOB ayMPOBAHHS.
3ansiTue 2. BeinmonHeHne UTOrOBO JIEKCHUKO-TPaMMaTHYE€CKON KOHTPOJIBHOM PabOTHI.

3 cemecTp

Tema 7. Types of Business Models (4 gaca)

3ausiTue 1. Beenenue npodeccnonansHoii nekcuku. Padora ¢ rimoccapuem. Teker «Types of business
models» o Teme paznena. O6cyxaenue Tekcta. [IpakTuueckue 3aJanust Mo TEKCTy paszena.
Buneomarepuan no reme paznerna. Pabora u 3a1aHus ¢ BUIEO.

3anstue 2. Beenenue nousaTus «auarpammay. [Ipakrruka no Bugam nquarpamm. Tabnuua. Buneonexuus no
TeMe pazjiena. 3aJjaHusl ¥ TECTHI 110 BUIEOJIEKIIMK. BBe1eHre HOBOro rpaMMaTHiYeCcKoro MaTepuala o Teme
Participles I, 1l. TIpaktuka, TecTsl. TeKylIuii KOHTPOJIb IO TeME 7.

Tema 8. Recruitment (4 gaca)

3ausTue 1. Beenenue npodeccronanbHo# gekcuku. Pabora ¢ rimoccapuem 2. Teker «Recruiting» mo teme
pasznena. OOcyxaeHne TeKCTa, npakTuka. Buneo mo teme pasnena Il. Searching for a personal assistant.
Tectrl u 3ananus no Buaeo. Msyuyenue quarpamm. Kpyrosas nuarpamma. [Ipumepsl, npakTuka.

3ansiTue 2. BrIonHEeHNE rpaMMaTHIECKOTO TecTa. BEIOIHEHE UTOTOBOH JIEKCHKO-TPaMMaTHIECKON
KOHTPOJIBHOM PabOTHI.

4 cemecTp
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Tema 9. Marketing (4 uaca)

3ansaTue 1. Beenenue npodeccuonanbHoii nekcrku. Padota ¢ rmoccapuem 3. Teker «Marketing» o teme
pasznena. OOCyx/IeHHe TEKCTa, MpakTHKa. Bumeo mo teme pasnena «Breaking into PR-industry». Ilpaktuka u
TECTBI 110 BUJICO.

3ansaTue 2. TecTbl U npakTHYECKKE 3aJaHus 1Mo Bueo 2. M3ydenue nuarpamM. CpaBHEHHE OJIOK-CXEM H
tabmui. 'pammaruka. Passive Voice. IIpakrtuka u tecthl. Text Practice 2. Texkyrunit KOHTPOJIb MO TEME 9.

Tema 10. Product Advertising vs Corporate Advertising (4 gaca)

3anstue 1. Beenenue HoBoro nekcuueckoro marepuana 4. [Ipakrruka urenus Texcra. [Ipakrudeckne
3aaHus 1o TekeTy. TekcTsl, 3aanus o Tekcty 2. Bumeo mo teme pasznena. [Ipaktuka mo Buneo. M3ydenue
muarpamm. [Ipaktuka mo quarpammam. [Ipaktrka no auarpammam 2. I'pammaruka: Perfect Passive,
Continuous Passive. [IpakTnueckne 3a1aHus U TECTHI 110 TpaMMaTHKe.

3ansaTue 2. [IpakTrdeckue 3a1anus 1Mo rpaMMarrke 2. Buneoneknus mo Teme paszaena. Bemmonnenune
HUTOTOBOH JIGKCUKO-TPaMMaTHIECKOW KOHTPOJILHOH pabOoTHI.

5 cemecTp

Tema 11. History of Advertising (4 uaca)

3ansTue 1. BeeJeHre HOBOTO JIEKCHUECKOTO MaTepuana. TecThl U pakTuka. TeKcT mo Teme pasjena
«History of advertising». O6cyxnenue Texcra. [Ipaktuka no tekcry 1. [Ipakruka o tekcty 2. Bumeo no
teme pazaena. [Ipaktuka no Bugeo, Tectsl. IIpakTuka no Buaeo 2.

3ansTue 2. M3yueHne TeopeTHUSCKOr0 MaTepuraia o Halmucanuto acce. Buneonekuus “Genres of
advertisng texts”. IIpaktuka o Hamucanmo 3cce. Tekymmit KOHTpouib 1o Teme 11.

Tema 12. Logic and Argumentation Principles (4 gaca)

3anstue 1. Beenenue HOBOro Jiekcuueckoro marepuana. Padora ¢ rimoccapuem 1 u 2. Utenne Tekcra 1o
Teme paszena «Logic & argumentation principlesy. IlpakTudeckue 3aaHus, TECTHI 0 TEKCTY. [IpakThKa mo
TekcTy. IlpakTuka mo Buaeo pasgena.

3ansTue 2. Hanucanue scce. Pa3Burue HaBbikoB. Bupeonekuus «[IpuHIMITEI MHIYKITMA/ IEAYKIIANY.
[IpakTuka u TecThl MO BuacoieKmu 1 1 2. BeIoMHEHNE HTOTOBOM JIEKCUKO-TPaMMAaTHIECKONU KOHTPOIHHOM
paboTHL

6 cemecTp

Tema 13. Story Writing (4 uaca)

3ansTue 1. Beenenue HOBOTo JIEKCHUECKOT0 MaTepuana. 3alaHus U TeCThl 1o ritoccapuio 1, 2, 3. Urenue
TeKcTa 1o TeMe pasnena «How to grab attention with an advertising text?» IIpaktuka, TecTbl Mo TeKCTy 1 1
2. Buzeo no Teme paszaena. Ilpaktuka o Buneo 1 u 2. Hanucanue pekiiaMHOTO TEKCTa HA OCHOBE
TEOPETUYECKOT0 MaTepHraia TeKCTa.

3ansrue 2. Bugeonekius «CTpykTypa pexinaMmHoOro tekcray. [Ipaktuka, Tectsl 1 u 2. Tekymuii KOHTPOIb
o teme 13.

Tema 14. Translation of Slogans and Ads (4 gaca)

3ausrTue 1. [IpakTrka mo HaMCAHUIO pEeKIaMHBIX TEKCTOB - Essay 1. Korsepcus. AD 1. HOBenupabie
YKpaiieHus s MyX4uH, 1a win Het? AD 2. Paspexknamupyii Jlusepmyns. Hanmcanue acce. Beidop oo
tembl AD 3, 4 u 3aganne. Hanmcanue scce. Beioop oxnoit rembr AD 4 u 3aganue. AD 5. Patent. Co3nanue
peknaMHubix TekcToB. Functions of Infinitive. BoimonHeHne rpaMMaTHueckKux TECTOB.

BausaTue 2. O6opoter Complex Object, Subject. BeimonHenne rpaMMaTH4ecKiX TeCTOB. BoimonHeHne
WUTOTOBOH JIEKCUKO-TPAMMATHIE€CKOH KOHTPOJIBHON paOOTHI.

3.5 Temaruka KypcoBbix pador
He npexgycmorpeno.

4, 4. YuyeOHO-MeTOAMYECKOE M MH(OPMALIMOHHOE O0ecnevYeHue

4.1 HopmatusHble 1oKyMeHTbI 1 [OCTob1
He npenycmorpeno
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4.2  OcHoBHasl TUTEpaTypa:

Kuaurn

1. Augemuna, U. B. [Tabnuk puinelin3 s MEHEIKEPOB U MapKeTooros : yueOnuk / M. B. Anemuna.
— 4-¢ m31., mepepad. u gon. — Mocksa : FOpaiit, 2023. — 476 ¢. — ISBN 978-5-534-16045-6.

2. Bbepn, I1. Ilpomnaii cebs1. TakTrka coBeprneHcTBOBaHM Bamrero umumka / I1. bepx ; mep. ¢ anrm. A.
B. Bopuu. — Mumnck : [Tomyppu, 2022. — 320 c. — ISBN 978-985-15-5277-3.

3. T'ynpapun, M. B. Kpeatusnsie Texnonoruu B pexiname u PR : yue6noe nocobue / M. B. I'ynaapun,
A. B. Kopurkmii. — Mocksa : JlamkoB u K°, 2023. — 256 ¢. — ISBN 978-5-394-06012-5.

4. JI3aaommHckuii, 1. M. MennapuiaeHnmH3: kak B3auMOICHCTBOBATh ¢ Meaua : yueOuuk / 1. M.
Jzsnommnackuii. — Mocksa : Acniekt [Ipecc, 2022, — 288 ¢. — ISBN 978-5-7567-1156-3.

5. Kmuceaea, A. B. Digital PR: ctparerun npoasmxenus B mudpooii cpene / A. B. Kucenesa. —
Cankr-IletepOypr : [utep, 2023. — 240 c. — ISBN 978-5-4461-2345-6.

6. My3sbikanT, B. JI. Peknama u cBsi3u ¢ 001IECTBEHHOCTBIO: KOMMYHHUKATUBHBIE TEXHOJIOTHH !
yuebnuk / B. JI. My3bikant. — Mocksa : FOpaiit, 2023. — 502 ¢. — ISBN 978-5-9916-9979-5.

7. Pomar, E. B. Pexnama u PR B udpoByro 3moxy : yae6Hoe mocodbue / E. B. Pomar. — Mocksa :
Mann, BanoB u ®epbep, 2022. — 352 ¢. — ISBN 978-5-00169-678-2.

8. Tumodeen, M. U. CBsi3u ¢ 00I1IECTBEHHOCTBIO: TEOPUS U NpakTuka : yueOuuk / M. U. Tumodees.
— Mocksa : PUOP, 2023. — 368 ¢. — ISBN 978-5-369-02345-1.

Crarbn

9. HBamnoBa, A. C. Tpennsl digital-pexnamst B 2024 rogy / A. C. ViBanoBa // MapkeTHHT 1 peKJiaMa.
— 2024, — Ne 3. — C. 45-52.

10. ITerpos, K. I. Brmusaue nckyccrsennoro uareiekta Ha PR-ctparernn / K. /1. Ilerpos // PR B
Poccun. — 2023. — Ne 5. — C. 12-20.

DJIeKTPOHHBIE PecypPcChI

11. Cmupnos, O. B. H{]mtoeHC-MapKeTHHT: HOBBIE TIOJIXO/IBI K TIPOJIBIKEHHIO [ DJIEKTPOHHBIN pecypc]
/ 0. B. Cmupnos. — URL.: https://elibrary.ru/item.asp?id=56789012 (nata obparenus: 30.05.2025).
12. ®enoposa, JI. H. HelipomapkeTHHT B pekiiaMe: COBpEeMEHHbIE UCCIIeIOBAHUS [ DJICKTPOHHBIN
pecype] / JI. H. ®enoposa. — URL: https://cyberleninka.ru/article/v/nejromarketing-v-
reklame (mata obpamienust: 30.05.2025).

4.3  JlonoJHUTeJbHAs JUTepaTypa:

1 CeBocThsiHOB, A.Il. AHTIMIICKUH S3BIK 1€TTOBOTO U Ipodeccronansuoro oodmenus / A.Il.
CeBocTbsaHOB. — M31. 3-e, non. u nepepad. — Mocksa ; bepnun : Tupexr-Meaua, 2018. —417 c. —
Pexxum noctyna: mo moanucke. — URL: http://biblioclub.ru/index.php?page=book&id=496119 . —
bubmuorp. B kH. — ISBN 978-5-4475-9511-1. — DOI 10.23681/496119. — Tekcr :
anextpouHbiit..David Cotton, David Falvey, Simon Kent. MARKET LEADER. Course Book. Pre-
Intermediate Business English. — L,: Longman, 2012.

6. KomapoB A.C. Practical Grammar of English for Students = [Ipaktuueckas rpamaTuka
AHTJIMICKOTO SI3bIKA JJIS CTYIEHTOB: yueOHoe nocodue. dnunra, 2012 rox ,243 crp. URL:
http://www.knigafund.ru/ books/179283

4.4 DJIeKTPOHHBbIE 00pa30BaTe/IbHbIE PeCypPChl
IlepBbiii cemecTp:
AHTTUHCKHAN 17151 9KOHOMHUYECKUX CIEIUATBHOCTEH, IEPBBIN CEMECTP
https://online.mospolytech.ru/course/view.php?id=3316
Kypc 6a30Boii rpaMMaTuke 1o aHrIMickoMy sI3bIKy (1 cemecTp):
https://online.mospolytech.ru/course/view.php?id=338



https://elibrary.ru/item.asp?id=56789012
https://cyberleninka.ru/article/v/nejromarketing-v-reklame
https://cyberleninka.ru/article/v/nejromarketing-v-reklame
https://online.mospolytech.ru/course/view.php?id=3316
https://online.mospolytech.ru/course/view.php?id=338
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Bropoii cemecTp:

AHTTIMIUCKHAN 1J151 9KOHOMUYECKUX CIEIUATIBHOCTEH, BTOPOM ceMecTp
https://online.mospolytech.ru/course/view.php?id=4282

bazoBas rpammartuka 1o aHTJIMKACKOMY SI3BIKY (2 cemecTp):
https://online.mospolytech.ru/course/view.php?id=319

Tpernii cemecrTp:
PR and Advertising. Part 1 (3 semester)
https://online.mospolytech.ru/course/view.php?id=757

YerBepThlil ceMecTP:
PR and Advertising. Part 1 (3 semester)
https://online.mospolytech.ru/course/view.php?id=757

IIaTelil cemecTp:
PR and Advertising. Part 2 (4 semester)
https://online.mospolytech.ru/course/view.php?id=1461

Ilecroii cemecTtp:
PR and Advertising. Part 2 (4 semester)
https://online.mospolytech.ru/course/view.php?id=1461

45 JluneH3uOHHOe M  CBODOJHO  pacnpocTpaHsieMoe TMPOrPaMMHOE
o0ecreuenue
HE IPEAYCMOTPEHO

4.6 CoBpeMeHHBIE PO(eccCHOHAIbHBbIC 0a3bl JTaHHBIX H HH(POPMALMOHHbIE
CIpaBOYHbIC CUCTEMBbI

https://isar.unctad.org/

www.multitran.ru

https://www.oxfordlearnersdictionaries.com/

5. MarepuajbHO-TEXHHYECKOE O0ecreyeHue

Hoyt0Oyxk - 1.
Cwmaptaocka - 1.

6. MeToauveckue peKOMeHIaluu

6.1 MeToanueckue peKOMeHIAIUN ISl IPENoAaBaTeIsl 0 OPraHnu3anuu
00y4eHust

«MHOCTpaHHBIN S3BIK» — OJHA W3 0a30BBIX IUCIUIUIMH JIO0OT0 y4deOHOro IutaHa. B
COBPEMEHHOM MHpe 0€3 3HAHHWS WHOCTPAHHOTO S3bIKa HEBO3MOXXHO TOBOPHUTH O BCECTOPOHHEH
MOATOTOBKU Oyaynux nHx)eHepoB. OCHOBHOM KypC JaHHOM TporpamMMBbl pa3paboTaH s CTYACHTOB,
paHee HM3y4YaBIIMX AHTIMHCKHUHN s3bIK. Bemymmas 1enp JaHHOTO Kypca — pa3BUTHE Y CTYACHTOB
WHOSI3BIYHOM  TMPOPECCHOHATHHO-KOMMYHUKATUBHOW ~ KOMIIETEHIIMM B TOBCEIHEBHOH U
npodeccuonansHoi cepe obmenus. [Tockonbky B 00pa3oBaTeIbHOM MPOCTPAHCTBE TUCIUTUIMHA


https://online.mospolytech.ru/course/view.php?id=4282
https://online.mospolytech.ru/course/view.php?id=319
https://online.mospolytech.ru/course/view.php?id=757
https://online.mospolytech.ru/course/view.php?id=1461
https://online.mospolytech.ru/course/view.php?id=1461
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«VIHOCTpaHHBIH SI3BIK» OTHOCHUTCS K OJIOKY 'yMaHUTApHBIX TUCIMILINH, OHa HIMEET Ba)KHOE 3HAUCHUE
B (pOpMUPOBaHUM COLMOKYIBTYPHOTO 00JIMKA COBPEMEHHOTI'O KOHKYPEHTOCTIOCOOHOTO CIICIIUATUCTA.

CrpykTypa Kypca COCTaBlieHa C Y4YE€TOM IOCJIEI0BATEIbHOIO IBMXKEHUS OT IMPOCTOro K
CJIO)KHOMY, OT OOwIel JeKcUKH MU Oosee NpodecCHOHaIbHO-OPUEHTUPOBAHHOM, YTO MO3BOJISIET
OCYILECTBUTh IOCIENIOBATEIbHBIN Mepexox OT oOIIero s3blka K IpodeccuoHaabHOMy. JlaHHas
pabouast mporpaMma CTPOMTCSI Ha COYETAaHUM TAKUX NPHUHLUIIOB OOy4eHUs, KaK JIMHEHMHOCTb U
MOJYJIBHOCTD, (YHAAMEHTAIBHOCTh W TMPArMaTHYHOCTh, OPHUEHTUPOBAHHOCTh Ha JIMYHOCTD
CTYyJICHTA.

Kypc coctout u3 1Byx 0J0KOB: MPaKTHUECKUE 3aHATHUS U CAMOCTOSITEIbHAS paboTa CTYACHTOB,
KOTOPOH OTBOJAWTCS 3HAUMTENIbHAS YacTh y4yeOHBIX 4yacoB. lIpakTuueckue 3aHATHS AOJDKHBI OBITH
IOCTPOEHBI TAKMUM 00pa30M, UTOOBI U3y4aeMblil U 3aKPEIUIIEMBbI B XOZI€ BBINOJIHEHUS YIPaXKHEHUH
JEKCUKO-TPAaMMAaTHYECKUH  MaTepuan o0s3aTeJbHO HAXOAWI BBIXOA B  MPOAYLHPOBAHUU
COOCTBEHHBIX BBICKA3bIBAHUN CTYJEHTOB B YCTHOW M NMUCBMEHHOM peud. VIMEHHO C 3TOH Lenbio
KaX/Ibli coZiepKaTeNbHbIN pa3/ien AMCUUILUIMHBI BKIoYaeT B ce0s yactu «I'oBopenue» u «Ilucsmoy,
LEJIbI0 KOTOPBIX U SABJISIETCS BBEJIEHUE U 3aKpEIJICHHUE OINpEAEIEHHOT0 TEMAaTUYeCKOro OJioKa
JIEKCHUKO-TPAMMATHYEeCKUX KOHCTPYKUIMH W CO3AaHHME HEOONBIIMX YCTHBIX W IHChMEHHBIX
COOO0ILIEHUH Ha 33JaHHYI0 TEMY B COOTBETCTBUU C U3yYaeMbIM B JJAHHBIII MOMEHT pa3/I€IOM.

Lenbto camoCTOSITENBHOM pabOThl CTYIEHTOB SIBJISIETCS, MPEXJE BCEro, pa3BUTHE HABBIKOB
HEOOXO/IUMBIX B JajbHEHIIEH NpopecCHOHANbHOM XKHU3HH, TAKMX KaK HAaBBIKOB CaMOOOYYEHMsS U
CaMOpPa3BUTHUS U HaBBIKOB PaOOTHI B IpyMIax.

VYcnemHoe ocBoeHHE pa3pabOTaHHOW HpPOrpaMMbl 10 HMHOCTPAHHOMY SI3bIKY JOJIKHO
chopMHpOBaTh Yy CTYJIEHTOB 3HaHMUA OW3HEC TEPMUHOJOTHM, YMEHHsS T'OTOBUThH IPE3EHTALMH U
IUcaTh 3CCE, HABBIKM CaMOCTOATENbHOM paboThl € LENbI0 IOMCKa M aHainu3a TpeOyemoil
UHPOpPMALIUK, TEM CaMbIM HOJTrOTOBUB MPOYHBIA (YHJAAMEHT Ui OCBOCHHS MPOGECCHOHATBHON
MHOSI3bIYHOM TEPMHUHOJOTMM M PA3BUTHUS HHOSI3BIUHBIX HPO(ECCHOHATBHO-KOMMYHUKATUBHBIX
HaBBIKOB Ha CJIEYIONINX CEMECTpax 0OyueHHUs.

6.2 Meroauueckue yKa3aHusl AJ1s1 00y4alOMIUXCSI M0 OCBOCHUIO U CIUTIIMHBI

[Iporpamma oO0y4yeHus mno aucuuiuinHe "VIHOCTpaHHBINH S3BIK" HMMeEET Cleqyrolue
0COOEHHOCTH:

- pa3ziesieHue MporpaMMbl 00y4eHUs! Ha MHOCTPaHHBIN A3bIK [ HOBCEAHEBHOTO o01eHus (1
U 2 ceMecTphl) ¥ MpodhecCHOHaIbHO-OpUEHTUPOBaHHBIH (3 - 6 cemecTpbl) 6JI0KH,

- BBIJICJICHHE CaMOCTOSITEIbHON pabOThl B aBTOHOMHBIM BUA pabOThl CTYJIEHTOB, KOTOPBIHA
OILICHMBAETCA OTNIEIBHO U UMEET Mpo(deccroHaIbHO-OPUEHTUPOBAHHBIN XapaKkTep,

- ICTIOJIb30BaHUE OAJIIIbHO-PEUTUHIOBOM CHCTEMBI KaK OCHOBBI /17151 OLICHKU 3HAHUM U YMEHUI
CTYJICHTOB U BBICTABJICHUS UTOIOBOW OLIEHKH B KOHIIE KaKJOTO CEMECTPA.

Jucnuniuna "MHocTpaHHbIe S3bIK" U3yYaeTcs CTyIeHTaMu 6 ceMecTpoB. DTO O3HAYAET, YTO
C CaMmoro MepBOTrO CEMEeCTpa CTYIEHTHI IOJDKHBI NMPaBHIBHO IOCTPOUTH CBOIO PabOTy Haj
COBEpPILEHCTBOBAHMEM CBOETO YPOBHS BIIAICHUSI HHOCTPAHHBIM SI3BIKOM: MPOpadaThIBaTh HOBYIO
JIEKCHKY I10 H3y4aeMbIM T€MaM, BHUMATEIbHO YATATh MpeAiaraeMble TEKCThI, 00paliias BHUMaHUe
Ha HOBBIE CJIOBA U MCIIOJIb30BAaHUE PA3HBIX IPAMMAaTUYECKUX KOHCTPYKIIUil, aKTUBHO y4aCTBOBAaTh
B TPYNNOBBIX O0CYXJE€HHUSIX U ¢opMax pabOThl Ha 3aHATHUAX, CAMOCTOATEIBHO CO37aBaTh
CBSI3aHHBIE YCTHBIE U MMCbMEHHBIE TEKCTHI 10 N3yYaeMbIM TEMaM.

B pamkax gucnuruiabl  «HOCTpaHHBIM — SI3bIK» BHJBI CAaMOCTOATEIBHOW pabOThI
OpPraHM30BaHbl 10 MPHHIMILY «OT IPOCTOTO K CIOXHOMY». Ha mepBom cemecTtpe 3amauei
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CaMOCTOSITENILHOM  pa0oThl  SBISETCS HAYYHTh CTYACHTOB HAXOJUTh 3allpamliBaeMyro
npernoaaBaresieM HHPOPMAIUIO U IeJIaTh KPAaTKYIO CIIPABKy M0 OCHOBHBIM MOMEHTaM. Pe3ynbrar
paboThI pE/ICTaBISIETCS B BUJIE TIPE3CHTALIUU.

Ha BTOpOM cemecTpe 3aayeil 3T0ro Buaa JEATEIbHOCTH SIBISETCS pa3BUTUE KPUTHUYECKOTO
MBIIUICHUST CTYACHTOB. B KkauecTBe 3aJaHUsi HA CaMOCTOSITENbHYIO paboOTy CTyAeHTaM
MPEJIaraeTcsi O3HAKOMUTHCS C HECKOJBKMMU HCTOYHMKAMU W, KPUTUYECKH HX OCMBICIUB,
MOArOTOBUTH IPYIIIOBYIO MTPE3EHTALIHIO.

Ha tpetbem u yeTBepTOM ceMecTpax 3ajlayeil caMOCTOSATEIbHON padOThI SIBISETCS HAYYUTh
CTYIEHTOB paboTarh ¢ rpadukamMu (KpyroBO H CTOJNOYATOW JMarpaMMaMu, JHHEHHBIMU
rpadukamMm): YUTATh AUATPAMMBI, BEICTISITE OCHOBHBIC 1 BTOPOCTETICHHBIE MOMEHTBI, OITUCHIBATH
JUarpaMMbl Ha HHOCTPAHHOM si3bike. Pe3ysnbTar paboThl mpeacTaBisieTcsl B BUJE MUCHbMEHHOIO
ONMCAHUA JUarpaMM U YCTHOM MpPe3eHTally Ha OCHOBE UCIIOIb30BaHUS IPaQUKOB.

Ha nstoM u mectoM ceMecTpax caMmOCTOATeNIbHas paboTa 3aK/II0YaeTcsl B MPOBEACHUU
IPYNNOBBIX Je0aToB ¢ 1enbio (OPMHUPOBAHUS HABBHIKOB apryMEHTHUPOBaHUS U pabOTHl B
KOMaHJax.

Bce mpemnokeHHBIE BHIOBI CAMOCTOSTEIBHON pabOThI HANPSIMYIO CBSI3aHBI  C
MCIIOJIb30BAHUEM DJIEKTPOHHBIX PECYPCOB MJIM KOMIIBIOTEPHOTO MPOTPAMMHOI'0 00ECTICYSHU S, YTO
TaK)Ke CIIOCOOCTBYET Pa3BUTHIO MPO(HECCHOHATBLHBIX HABBIKOB CTYJICHTOB, HEOOXOIUMBIX B MX
JanbHeNIei mpoecCuoHaNbHOMN 1eATeIbHOCTH.

1. MoH/1 O1IEHOYHBIX CPEICTB

7.1 MeToabl KOHTPOJISI M OLIEHUBAHNS Pe3yJIbTATOB 00y4eHHUs

B mporniecce 00yueHust HCHOIB3YIOTCS CIEAYIONINE OLIEHOYHbIE POPMBI CAMOCTOSTEILHOMN
paboTHI CTYIEHTOB, OIIEHOYHBIE CPEJICTBA TEKYIET0 KOHTPOJISI YCIIEBAEMOCTH U MMPOMEXKYTOUHBIX
aTTECTALUM.

K oneHo4HBIM cpeACcTBaM TEKYIIErO KOHTPOJISI OTHOCSTCS:

- KOHTpOJIbHas padora,

- YCTHBIU OITpOC,

- IOKJIa[l/COOOIIIEHHE,

- Kelc-3a1a4n,

- poJieBasi Urpa,

- OTMIMCaHue rPaPUKOB.

K o1ieHOYHBIM CpeCcTBaM CaMOCTOSTETLHOM PaboThI

- IOATOTOBKA MPE3CHTAUN;

- ne0aThl.

K onieHoYHBIM cpeACcTBaM MPOMEKYTOYHOTO KOHTPOJISI OTHOCUTCSI:

- UTOTOBast JIEKCUKO-TPaMMaTH4ecKasi KOHTpOJIbHas paboTa Ha MPOBEPKY 3HAHUS N3YUYEHHOTO
JIEKCUYECKOT0 ¥ TPaMMaTHYECKOTO MaTepHaa;

- Oecema c¢ mpemojaBaTelieM IO TPOHJACHHBIM TeMaM C IEJNbI0 KOHTPOJS YPOBHSA
c(hOpMUPOBAHHOCTH HABBHIKOB OOIICHUS B TUTTUYHBIX CUTYAIHIX.

OO0pa3upl 3aJaHuii TSI IPOBEICHUS TEKYIIEro KOHTPOJISI, TEMBI JUIsI IPE3EHTAIINI U dcce,
3aJIaHMsI 1151 CAMOCTOSITEIbHON pabOThI CTYJEHTOB, 00pa3ell UTOTOBOW KOHTPOJIBHON pabOTHI
IIPUBENEHBI B 11 . 7.3.

7.2 lIkana u KpUTEPUU OLEHMBAHUS Pe3yJIbTATOB 00yUeHUSs
ITokxa3arenem OLCHUMBAaHW KOMIICTCHIIMU Ha Pa3JIMYHBIX JTallax €€ q)OpMI/IpOBaHI/IH SABJISICTCA

JOCTHIXCHHC O6y‘—IaIOH_[I/IMI/IC${ IIAaHUPYEMBIX PE3YJIBTATOB O6y‘—IeHI/I$[ 10 JUCHMITIINHE.
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YK-4 - cnioco0HOCTH 0CYIIeCTBIATH /1€J10BYI0 KOMMYHHKAIUIO B YCTHOM M MUCbMEHHOMH
¢opmax Ha rocyrapcrBeHHOM si3bIKe Poccuiickoii Pegepauuu 1 HHOCTPAHHOM SI3bIKE

[IpomexyrouHas arrectanus oOydaromuxcsi B (opme 3adera/sk3amMeHa MPOBOAMUTCS IO
pe3yJibTaTaM BBIMIOJIHEHUSI BCEX BUIOB Y4eOHOU pabOThI, MPEAYCMOTPEHHBIX YU€OHBIM IIIAHOM 10
JAHHOW NHCUUIUIMHE, NMPH 3TOM YYHUTHIBAIOTCS PE3Y/IbTAaThl TEKYIIETO0 KOHTPOJI YCIEBAEMOCTU B
TedeHne cemecTtpa. OIEHKa CTETCHH TOCTHIKEHHS OOYJarONIMMHUCS IUIAHUPYEMBIX pPE3yJIbTaToOB
0o0ydeHHUs MO TUCHUIUIMHE MPOBOTUTCS MpPEMoAaBaTesieM, BEAYIIUM 3aHITHS 1O JUCIUIUIMHE,
METOJIOM 3KCIEpTHOM oOuneHku. [lo uroram MNpoOMEKYTOYHOM aTTeCTalUd I10 JUCLUIUIMHE
BBICTABIISICTCS OIICHKA 3a4TEHO/HE 3a4TEHO WA
«YAOBIETBOPUTEIBHOY»/ «XOPOILI0»/ «OTINYHOY/ «HEYJOBIETBOPUTEIBLHO» B 3aBHCHUMOCTH  OT
PElyCMOTPEHHOHN Y4eOHBIM MIIaHOM (POPMBI TPOMEKYTOUHOTO KOHTPOJISL.

K npomesicymounoti ammecmayuu O0Onyckaromcsi mojvbKo CmyOeHmuvl, 8bINOJIHUSUIUE 6Ce
8UObL YUeOHOU pabomul, npedyCMOmMpeHHble pabouell nNpocpammolt no oucyuniune « Mnocmpantuolil
A3bIKY. 8bINOJIHEHUE OOMAUHUX 3A0AHULL, 8bINOJIHEHUe MeKYUWUX KOHMPOTILHBIX pabom, 8blNOJIHEHUe
camocmosamenbHou pabomai.

[TpuMeHsIeTCS 0aIbHO-PeliMUH208a CUCEMA OUEeHUBAHUSL CTYICHTOB.

Ounas dgopma o0yuenust
MakcuManbHOe KOJIMYEeCTBO 0ajlioB, KOTOPOE CTYACHT MOXKET HaOpaTh MO pe3yibTaTaM ceMecTpa,
cocrapmsieT 100 6amoB. U3 Hux 40 6aioB OIIEHUBAIOT ayIUTOPHYIO padOTy cTyeHTa, 10 6amioB - pe3ynprar
BBITIOJTHEHHSI CAMOCTOSITENIEHOM paboThl, 50 0aIoB MPUXOAATCS Ha IPOMEKYTOUHYIO aTTECTALUIO.

Ayoumopnas padoma: maxcumym 40 d6annoe

®  BBIIIOJIHEHUE JOMAIIHUX 3aﬂaHI/II>'I, pa60Ta Ha 3aHATHUAX (OTBGTBI Ha YCTHBIC BOIIPOCHI, Y4aCTHUEC B
00CYKICHHSIX, POJIEBBIX Urpax) — 20 6aJUIOB IO UTOTaM CEMECTPa;

®  BEHIMOJHEHHE JEKCUKO-TPaMMaTHIECKAX KOHTPOJIBHBIX pa0oT (Bcero 2 KOHTPOJIbHBIE paboThl) — 20
0aymioB (o 10 6auIoB 3a KXyt KOHTPOJIBHYIO pa0oTy).

Camocmoamenvnaa padoma: maxcumym 10 oannos

e 1 cemectp: npe3eHraius - 10 6ayuioB (M3 HUX MaKCUMyM B 7 OaJIOB OIICHUBACTCS MPE3CHTAIIMS
€aMoro JIoKaa u 3 6aia — OTBET Ha BONPOCHI 110 TEME JIOKIIAa).

e 2 cemectp: rpynmoBas npe3eHTtanus — 10 0auioB (M3 HUX MakCMMyM B 7 OajlsIOB OICHHBACTCS
MpEe3eHTAaIMs CaMoro J0KIaa u 3 O6amia — OTBET Ha BOMPOCHI 10 TEME JOKIa/a).
e 3 cemecTp: MOATOTOBKA NpE3CHTAIlMM HAa OCHOBe omucanus rpapukoB — 10 OGamioB (M3 HUX

MaKCHMyM B 7 OAJIJIOB OIICHUBACTCS MPE3CHTAIMS CaMOro J0KIaaa 1 3 6aia — OTBET Ha BOMPOCHI
0 TeME JTOKJIa/1a).

IIpomerccymounas ammecmavun: maxcumym 50 6annoe

® JIEKCHKO-TpaMMaTH4ecKast KOHTPOJIbHas pabora — 25 GaiioB
e (Oecena c mpenoaBaTeNieM 110 TPOHIEHHBIM TeMaM — 25 0aiioB

OuHo-3a04Has ¢opMa 00yUeHHA
MakcumanabHOe KOJIMYEeCTBO 0aJlIoB, KOTOPOE CTYAEHT MOXET HabpaTh IO pe3yibTaTaM CeMecTpa,
coctapmseT 100 6amnos. M3 Hux 20 6ayU10B OIIEHUBAIOT AyAUTOPHYIO paboTy cTyaeHTa, 30 0asioB - pe3yibpTar
BBITIOJTHEHUSI CAMOCTOSTENbHON paboThl, 50 06aIoB NpUXOAATCS HA IPOMEKYTOUHYIO aTTECTALIUIO.

Ayoumopnas paboma: maxcumym 20 6annos

®  BHINOJIHCHUE JIOMAITHHUX 33J[aHUM, padoTa Ha 3aHATUAX (OTBETHI HA YCTHBIE BOIPOCHI, y4acTHE B
00CYKICHHSIX, POJIEBBIX Urpax) — 20 0aJUTOB IO UTOTaM CEMECTpa.
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Camocmoamenshasn pavoma: maxcumym 30 oannos

e  BBITIOJIHEHHE 33J[aHNI U3ydaeMoro Kypca, pasmeniennoro 8 LMS Moodle.

Ilpomesricymounan ammecmayun: maxcumym 50 6annoe
® JIEKCHUKO-TpaMMaTH4ecKas KOHTpoJbHas pabota — 25 6anos;
e Oecena c mpenojaBatesieM 0 MPOIeHHBIM TeMaM — 25 6aJloB.
Tabnuia cOOTBETCTBHI HAOPAHHBIX CTYJEHTOM OaJlJIOB OLICHKE «3a4TEHO»/»HE 3a4TEHO» U OTIMCAHHE
PE3yIbTaTOB:

3aounas popma o0yueHust
MakcuMaabHOEe KOIHYECTBO 0allioB, KOTOPOE CTYyASHT MOXeT HabpaTh MO pe3ysibTaTaM CeMecTpa,
cocraisieT 100 6amtos. 13 Hux 10 6anioB OLeHUBAIOT ayAUTOPHYIO padoTy cTyaenTa, 40 6anos - pe3ynbraT
BBITIOJIHEHUSI CAMOCTOSITENbHON paboThl, 5O 6anI0B MPUXOAATCS HA IPOMEXKYTOUHYIO aTTECTALIUIO.
Ayoumopnas paboma: maxkcumym 10 6annos
e paboTa Ha 3aHATHAX (BBIIOJIHEHHUE JEKCUKO-TPaMMAaTHUECKUX 3aJaHUH, OTBETHI HA YCTHBIE BOIIPOCHI)
— 10 6amnoB o uTOraM cemecTpa.

Camocmosamensrasn paboma: maxcumym 40 oannos

e  BBITIOJIHEHHE 3a[aHUI H3yuaeMoro Kypca, pasmenieanoro 8 LMS Moodle.

IIpomesicymounas ammecmayua: makcumym 50 6annoe
® JICKCUKO-TpaMMaTH4ecKas KOHTpoJibHas pabota — 25 6anos;
e Oecena c mperoaaBaTeieM o MPOHACHHBIM TeMaM — 25 0alIoB.

Crob0aibHasA
HIxana
IKaJjJga Onucanune
OLICHUBAHHUSA
OLICHUBAHHUSA

BrirmonHeHBI Bce BUABI Y4eOHOH paOoThI, MPeayCMOTPEHHBIC
yaeOHbIM TUTaHOM. CTYIeHT JEeMOHCTPHPYET COOTBETCTBHE
3HAaHUI, yMEHWH, HaBBIKOB, IPUBEACHHBIM B TaOIUIAX
rokaszaTesieif, omnepupyer NpPHOOPETEHHBIMH  3HAHUIMH,
55— 100 3auTeHO  (yMEHHSMH, HABBIKAMH, IIPUMEHSCT UX B CHUTYAIUsIX OBITOBOTO H
npodeccuoHanbHOro B3aumoeicTBus. [Ipu 3ToM MOryT ObITh
TOTyIIeHB He3HAYUTEIbHbIE ONIMOKH, HETOYHOCTH B BBIOOpE
aJIeKBaTHBIX  JIEKCHYECKUX E€IMHUI M TIpaMMaTHYECKUX

CTPYKTYP.
He BeimonHeH oauH wuiau Oojiee BHUAOB Y4eOHOM paboThI,
PeyCMOTPEHHBIX y4eOHbIM TUTAHOM. CryneHt

JIEMOHCTPUPYET HEMOJIHOE COOTBETCTBHE 3HAHUM, YMEHHIA,
HAaBBLIKOB ~ MPUBEACHHBIM B  TaOmuIax  MoKa3aTelleH,
OMYCKAIOTCS ~ 3HAYUTENIbHBIE  OIIMOKH, MIPOSIBIISIETCS
OTCYTCTBHUE 3HAHUW, YMEHUMH, HABBIKOB 10 OCHOBHBIM BHUAaM
pEUYEeBOMl JeATENHHOCTH (ayMpOBaHUE, TOBOPEHUE, UTEHUE H
[MUCHbMO), CTYIEHT HCIBITHIBAET 3HAUYUTENIbHBIC 3aTPYyAHEHUS
MpU OTIEPUPOBAHUU 3HAHUSMHU M YMEHHUSIMHU TIPH UX TIEPEHOCE
Ha HOBBIE CHUTYaIMH OOIIEHUSI.

0—54 He 3auteno

Tabmuma COOTBETCTBUN HAOPaHHBIX CTYJAEHTOM Oa/uiOB MATHOAIIILHOW IIKAJle OIEHWBAHUS H
ONHUCaHUE PE3yJIbTATOB:
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CrobaiibHas
HIKAJIA
OLICHUBAHUSA

IIaTudanapuas
K12 OLCHHBAHNSA

Onucanue

86 - 100

OTIIMYHO

Boimonmnensl Bce  BHABI  yueOHOW  paboThI,
MpeIyCMOTpeHHbIE  y4eOHbIM  miaHoMm. CTyaeHt
JEMOHCTPUPYET COOTBETCTBUE 3HAHUM, YMEHUH,
HaBBIKOB TIPUBEJCHHBIM B TaOIWIAX IOKA3aTeNsIM,
ONEepUpPYET MPUOOPETEHHBIMH 3HAHUSIMH, YMEHHUSIMH,
HaBbIKAMH, MPUMEHSET UX B CUTyaIUsX MOBBIIICHHON
cinoxHocTd. Ilpu »>TOM MOryT OBITH JOMYIIEHBI
HE3HAYUTEIIbHBIC OIMMWOKH, HETOUYHOCTH, 3aTPYIHCHUS
IpU aHAJIUTUYECKUX OMEpalusX, MEepeHoce 3HaAHUM U
YMEHUM Ha HOBBIC, HECTAHIAPTHBIC CUTYAIUH.

71-85

Xoportio

[IpakTHuecku 1IEIMKOM BBIIIOJHEHBI BCE BUIbI yUeOHOM
paboThl, MPEAYCMOTPEHHbIE  YUEOHBIM  IUIAHOM.
CTyZneHT J€MOHCTPUPYET COOTBETCTBUE 3HAHMI,
YMEHUH, HaBBIKOB IPHUBEJCHHBIM B  Tabaunax
IIOKa3aTesM, ONEpUPYET IpUOOpPETEHHBIMU
3HAHWUSAMH, YMEHMSIMH, HaBBIKAMHU, IPUMEHSET UX B
CUTYyAalUsX MOBBIIIEHHON CII0XKHOCTH. [Ipu 3TOM MOTYT
ObITh JIOMYIICHBl OTACNIbHbIE HerpyOble OIMOKH,
HETOYHOCTH, 3aTPYAHEHUS TpU  AHAIUTUYECKUX
olepaunusax, INEpPeHOCEe 3HAHUM M yMEHUH Ha HOBBIE,
HECTaHJIapTHBIE CUTYaLUU.

55-70

Y 10BIETBOPUTEIEHO

YacTHYHO BBIMIOJHEHBI BCE BHUIBI Y4eOHOW paboOTHI,
IpeIyCMOTpeHHble  y4eOHbIM  IulaHOM.  CTyAeHT
JEMOHCTPHUPYET YIOBJIETBOPUTEIBHOE COOTBETCTBUE
3HaHUI, yMEHU, HaBBIKOB MPUBEIEHHBIM B TaOIUIIAX
MOKa3aTessiM, YaCTUYHO ONEPUPYET NPUOOPETEHHBIMU
3HaHUSAMH, YMEHHUSAMH, HaABBIKAMM, HUCIIBITBIBACT
JOCTaTOYHO CepbE3HbIC 3aTpyAHEHUS pu
ONICPUPOBAHUU 3HAHUAMM U YMEHUAMM IIpH HX
IIEPEHOCE HA HOBBIE CUTYALIHH.

HeynonersopurensHo

He BbimonHeH ouH ninu 6os1ee BUI0B yueOHOM paboThI,
NPEJyCMOTPEHHBIX  y4eOHbIM  IulaHoM.  CTyAeHT
JIEMOHCTPHPYET HEMOJIHOE COOTBETCTBHE 3HAHMWH,
YMEHUH, HaBBIKOB MpPHUBEJCHHBIM B  TabauIax
MOKa3aTemsIM, JOMyCKAITCs 3HAYMTENIbHBIE ONIMOKH,
MPOSIBJISIETCS] OTCYTCTBUE 3HAHUM, yMEHUI, HABBIKOB 110
psny MoKa3aTese, CTY/ICHT UCTIBITHIBAET
3HAYUTEJbHbIE 3aTPyJHEHHUS TMIPU ONEPUPOBAHUU
3HaHUSIMH M YMEHUSIMH TP HX TIEPEHOCE Ha HOBBIC
CUTYyallUH.

7.3  OueHoYHbIE CpeCTBA

7.3.1. Tekymuii KOHTPOJIb
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1 cemecTp
1. Bonpocsl il yCTHOTO onpoca
Tema 1: My Family.
1. What is your full name? Why did your parents select this name for you? Did you have a
nickname?
2. When and where were you born?
3. How did your family come to live there?
4. Were there other family members in the area? Who?
5. What was the house (apartment, farm, etc.) like? How many rooms? Bathrooms? Did it have
electricity? Indoor plumbing? Telephones?
6. Were there any special items in the house that you remember?
7. What is your earliest childhood memory?
8. Describe the personalities of your family members.
9. What kind of games did you play growing up?
10. What was your favorite toy and why?

Tema 2: My University
. What subjects are you studying at university?
. What will you do after finishing your studies?
. Is there an increased trend for further education in our country?
. Is higher education too expensive in our country?
. In your opinion, what makes someone a good student?
. How do teachers teach in our country?
. How has education changed in Russia over the past few decades?
. How will education change in the near future?

CONO OIS WN B

Tema 3: My Country
. Which part of our country do like to live? Why?
. What makes you feel proud of our country?
Do you know the history of Russia?
. Will you stay in Russia in the Future?
. What are the attractive cities in our country? Why?
. How would you like to change the future of our country?

oOUThWN R

2. Tekymasi JIeKCHKO-TpaMMaTH4ecKkasi KOHTpoJibHasi pagota (Tembl 1-2)
1. Open the brackets and put the verbs into the Present Simple Tense.
Tom (to work) at a bank. He (to be) the manager. He (to start) working every day
at 8:00 am. He (to finish) his work every day at 6:00 pm. He (to live) very close to the
bank. His brother and sister also (to work) at the bank. But, they (to live/not) close to
the bank. They (to start) working at 9:00 am. In the bank, Tom (to be) the boss. His
employee asked him one day. you ever (to get) tired from the job?” Tom replied — “No, I
(to do/not)”

2. Fill in the blanks with appropriate prepositions where necessary. At/ On/In/Of/To
I'm moving to a new flat 7 August.

A large number people gathered to protest.

I'm going to a party New Year's Eve.

| have my gym class Wednesdays.

Please send it back me.

My train leaves 18.40 Platform 1.

This place is exhibitions and shows.

The lecture starts 6 o’clock the evening __ next Monday _ room number 10.

3. Complete following sentences with the right form of adjectives.


https://www.thoughtco.com/matching-up-nicknames-with-given-names-1421939
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1. l'am a student now. | have ____ (little) free time than before.
2. Notebooks are (expensive) than desktop computers.
3. Walking is not as (fast) as cycling.

4. The film was (bad) than I thought.

5. Yesterday | bought (late) model of iPhone.

6. Chinese is one of (difficult) languages of all.

7. The Queen of the UK is (rich) woman in the world.

3. TeMbI YCTHBIX COOOIIIEHHIA:
1) A famous Person: his biography and working day
2) My University
3) Universities in English-speaking countries
4) My town
5) My country

OuneHoyHble cpeACTBA VISl CAMOCTOSITEJIbHOH PadoOThI: NMOArOTOBKA IPe3eHTAMU HAa TeMy
«Beayuiuii yHuBepcuTeT MUPa)

1 3anamue: xopomue u rwioxue npeseHTanuu. Ctpykrypa npedeHrauuu. Yactes "Bregenue". Pactipenenenue
TEM: K&l CTyICHT BBIOMPACT aHIJIOSI3BIYHBIA YHUBEPCHUTET, 110 KOTOPOMY OH OYZET JeNaTh IPEe3CHTALHIO.

JlomarHee 3a/laHHe: O3HAKOMHTCSI C CAHTOM BbIOpaHHOT0 yHUBepcuTeTa. OTBETUTH Ha CIIEAYIOLIHNE BOIIPOCHIL:
OCHOBHBIC Pa3JIeIibl caiiTa, Kakne (pakyJIbTeThl WIIN KOJUIEIKH €CTh B YHUBEPCUTETE, TPOrPaMMBbI IOATOTOBKH
CTYZAEHTOB, KaKasi IporpaMMbl HHTEpPECHA JTMYHO BaM U noueMy. COCTaBUTh BBEJICHHE K CBOCH ITpe3eHTalNu.

2 3anamue: NPOBEPKA BHIIOJHEHUS TOMAIIHETO 3agaHus. PaccMoTpenue yactedl nmpe3eHTauuu "OCHOBHas
yacte" U "3akimoueHue”. OnpenenuTs 1Be 00s3aTeNbHbIC YaCTH PE3CHTAIUH.

JlomalHee 3afaHHe: COCTaBUTh OCHOBHYIO 4acTh INpe3eHTaruu. Omnpenesnurcs ¢ TeMOH TpeTbel uyacTu
Mpe3eHTalH, 000CHOBATH CBOW BEIOOD.

3 3amsamue: IIPOBCPKA BBINIOJHCHUA AJOMAIIHEIO 3aJdaHus. CocrapieHne 3aKIIFOYUTEIBPHON YacTH
MMPE3CHTAllNU.

,Z[OMaHIHee 3aJaHuC. MOATOTOBUTH MPE3CHTALUIO AJIA BBICTYIUICHHA Ha MCKIAYHAPOJHOM CTYIACHUCCKOM
dopyme.

4 3anamue: CTYACHTBI BBICTYIIAOT CO CBOMMU MPE3CHTALUAMU HA MCKAYHAPOAHOM CTYACHUYCCKOM (1)0pyMe,
TAC OHHU 3HAKOMATCA C MHPOBBIMH JIMJACPpAaMH B cq)epe 06p3.30BaHI/I$I U MOIyT 3aJlaTb CBOU BOIIPOCHI
MNpeACTABUTCIIAM YHUBCPCUTCTOB.

2 cemecTp
1. Bonnpocs! Ay yCTHOTO onpoca.
Tema 4. Traveling. Planning a business trip.

1. Do you like travelling?
2. Whom do you often spend the holiday with? ...
3. Have you done much travelling? ...
4. What kind of places have you visited in your life? ...
5. When you visit new places, what do you like to do? ...
6. Do you prefer travelling alone or in a group? ...
7. Do you often travel abroad?
Tema 5. Means of Transport
1. What kinds of public transport are there where you live? ...

2. Do you prefer public transport or private transport? ...
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w

. How do you travel to work? ...
. Is a bicycle a good means of transport? ...
. Do you think that there should be a separate lane for bicycles?

(G2l

Tema 6. Healthy lifestyle
. Do you think people pay enough attention to their health?
. Do you think the government is responsible for public health?
. Do you think there are more unhealthy people these days as compared to a decade ago?
. How do you think parents can encourage children to be healthy?
. How do you usually cope with stress?

O wnN -

2. Texkymas JJeKCHKO-rpaMMaTHYeCKas KOHTpoabHas padora (Tembr 4-5)
1. Complete following sentences with the right words.

Almost all people (be fond) of travelling. It is very interesting to see new places, another towns and
countries. People (may) travel either for pleasure or on business. There (be) various means of
travelling. For me there is nothing like travel by air; it is (many) comfortable, more convenient and,

of course, far quicker than any other means. There is none of the dust and dirt of a railway or car journey, none
of the trouble of changing from train to steamer and then to another train.

With a train you (have) speed, comfort and pleasure combined. From the comfortable seat of a railway
carriage you (have) a splendid view of the whole countryside. If you (be) hungry, you

(can) have a meal in the dining-car; and if a journey is a long one you (can) have a wonderful bed in
a sleeper.

2. Put the verbs in brackets in the right form: Present Perfect or Past Simple.

1. You (to go) through security? - No, | (not/to check) in yet. | (to arrive) only 20
minutes ago because of the traffic jam. Besides there is a really long queue.

2. It is the first time Susan (to have) a meal in such a luxurious restaurant.

3.You (to speak) to Mary today? Will she come to the competition tomorrow?

4. The first football match (to take) place more than a hundred years ago in Great Britain.

5. During my last holiday | (to get) to the wrong terminal and (to be) late for my flight.

6. You look great. You (to be) on a diet?

3. Complete following sentences with the right words.

There are as many means of transport as you (can) only imagine. They are a bus, a bicycle, a car, a
ship, a train, a plane and so on. And today | (want) to discuss all of them.

The most popular means of transport (be) a car. Nowadays there (be) so many car producers
and brands that a car becomes the most popular and comfortable type of transport. You (can) travel
by car everywhere. The only thing that (can) stop you is your driving license and the foreign country
rules. A dream of many people is to buy a car and for most of them it comes true.

Another popular transport (be) a bus. Not everyone (can) drive or many people just want to enjoy
the view and concentrate on their thoughts while travelling. And the bus allows all these. The cost of travelling
by bus (be) much lower than that of a car.

Bicycle (be) popular among young people. They (use) it during the warm seasons to travel
around the city or the nearby places. It’s healthy and affordable for most of people.

4. Fill in the gaps in the sentences with the right modal verb in the correct tense.
1. You .... (to talk) during your exam tomorrow.

2. He ... (to cook) tonight because he's going to a restaurant.

3. We ... (to forget) to lock all the doors before we leave.

4. She ... do this work tomorrow, because now she doesn’t have enough time for it.
5. Lucy .... (to attend) our meeting. She's stuck in a traffic jam.

6. She's seven years old, but she ... read yet. Her parents are getting her extra lessons.
7. ... (She / to wear) ... jewelry at school?

8. The museum was free. So we ... pay to get in.

9. ....(You/to swim) ... when you were 10?

10. Hurry up! The check-in .... (to start) in three hours and we are still at home.



31

5. Complete following sentences with the right forms of the words.

Today healthy lifestyle (be become) (much and much) popular both with the old and the young.

People (have become) more health-conscious. They say that (the great) wealth is health.

And it’s so true. The (healthy) we are, the  (good) we feel. The (good) we feel, the
(long) we live.

A healthy diet (be) an essential part of staying healthy. We know that we should not stuff ourselves

with fast food, sweets, sausages, pastry and fat food. Due to medical research, this type of food

(shorten) our life, it (lead) to obesity, heart and blood vessels diseases, diabetes, gastric problems and

lots of other serious ailments. To prevent all these problems we should (enjoy) well-balanced home-

made meals with a lot of organic fruits, vegetables, dairy products, grains and seafood. We are what we eat.

6. Put the verbs in brackets in the right form: Present Simple or Present Continuous.

1. Don't give me any cheese. | (to hate) it!

2. You won't find Jerry and Tom at home right now. They (to study) in the library.

3. Harold Black's a famous pianist. He (to give) two or three concerts every week.
4. 1t often (not / rain) in the summer, but today it (rain).

5.¢ Mr. Jackson (help) his son with his homework?” - “Yes, every evening”

6. you ___ (to take) any vitamins at the moment?

7. At first, I didn’t like my job, but I (to begin) to enjoy it now.

3. TeMbI YCTHBIX COOOIIEHHIA:
1. My best journey.
2. The most comfortable transport for me.
3. 5 ways to improve my lifestyle.
4. The city of my dream.

OueHOYHBIE CpeACTBA [JIs CAMOCTOSITEJILHOH PadoThI: NMPOBedeHHEe KPYIJOro CcToJjia Mo TeMme
«KyabTypa aHIJIOS3BIYHBIX CTPaH»: B paMKax KpPYIJIOTO CTOJIa CTYACHTHI BBICTYHAKOT C IapHBIMHU
MPE3CHTANUAME, OOCYXKIAIOTCS CXOJCTBA W Pas3ivyusi MEXKIY POJHOW KyIbTYpOH W aHMIOS3BIMHON
KYJIBTYpO#, KaKMe MMEHHO OObIYau WJIM HOPMBI ITOBEJICHUSI MOT'YT BbI3BaTh MEXKYJIbTYPHBIH IIIOK Y CTOPOH
0OIIeHHMsI, BAXKHOCTD 3HAHUSI 0COOCHHOCTEH KYJIbTYPhI COOCCEIHHKA IS IOCTHKCHHS TIOHUMaHUS B IPOIIECCe
OOIIEeHNUS.

3 ceMecTp
1. Bonipocsl /151 YCTHOTO onpoca.
Tema 7. Types of Business Models
. What are the types of Business Entities? Why? Name them.

. What is a Sole Proprietorship? What advantages and disadvantages does it have?
. What is a Partnership? What advantages and disadvantages does it have?

. How can you protect yourself and your business with a Partnership Agreement?
. What is a Corporation? What advantages and disadvantages does it have?

a b~ wWwN P

Tema 8. Recruitment
. What is Recruitment? What does Recruitment involve?
. What is recruiting in HRM? Explain it.
. What types does Recruitment have? Describe them.
. What is the Employee Selection? Describe it.
. In what order does the Employee selection Process take place?

g~ WN P

2. Texkymas JeKCHKO-rpaMMaTHYeCKasa KOHTpoJabHas padora (Tema 7-8)
1.0pen the brackets and choose the correct tense form.
In the United States, where public relations has its origins, many early PR practices (to develop) in support of
the expansive power of the railroads. In fact, many scholars (to believe) that the term "public relations” firstly
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(to introduce) in the 1897 Year Book of Railway Literature. Later, PR practitioners (to recruite) from the ranks
of journalism. Despite many journalists' discomfort with the field of public relations, well-paid PR positions
often (to chose) by the reporters and editors forced into a career change by the instability of the print and
electronic media industry. PR historians (to say) the first PR firm, the Publicity Bureau, (to establishe) in 1900
by former newspapermen, with Harvard University as its first client.

3. TeMbI YCTHBIX COOOIIIEHHIA:
1. Types of Business Models.
2. Recruitment

4. 3aganue 1Jis onucaHus rpaMKoOB M JUATPAMM :
O3zHakoMbTECH C HHGOPMAIHEH, TPEICTABICHHON Ha KPYTOBOH ArarpaMMe, THCTOrpaMMe U 00001uTe
ee B MUCHbMEHHOM BHJIE, BHIJICITUB TIIaBHBIC MOMEHTHI U CJIeNIaB HEOOX0IMMOE CpaBHEHHE.

4 cemecTp
1. Bonipocsl i1 yCTHOTO onpoca.
Tema 9. Marketing
1. What types of Business Entities are there? Speak about them.
2. How can you protect yourself and your business with a partnership agreement? What does it
consist of?
3. Marketing vs PR vs Advertising. Compare them.
4. What is branding? Explain it.
5. What types of retailers do you know? Explain their characteristics.
6. Could you name the major distribution channels? Describe them.

Tema 10. Product Advertising vs Corporate Advertising
1. Is a websity of a company the most effective type of advertising in your opinion?
2. Do you think it is important to make a presentation for each new product? How can a person get
promotion?
3. Do you consider A SURVEY to be a great marketing tool? Why? Give advice how to deal with
customers in a most effective way.
4. What is Corporate Advertising? What are the objectives of Corporate Marketing?
5. Could you give examples of Corporate Marketing or Corporate Advertising?

2. Texymasi 1eKCHKO-TpaMMaTH4YeCcKasi KOHTPoJIbHas padora (Tema 9)
1. Put the verb in brackets in the correct Tense and Voice form: (ITocmasvme 2nazon ¢ ckookax
8 HYIHCHYIO 8PEMEHHYIO U 3AT10206Y10 hopMmYy):

1. Production and consumption levels (to coordinate) through prices.

a) coordinate b) are coordinated c) is coordinated d) are coordinating

2. High taxes (to impose) on producers of goods and services by the government recently.

a) are imposed b) imposed c¢) were imposed d) have been imposed

3. Three main problems (to solve) in this sector in the nearest future.

a) are going to solve b) will solve c) are solved d) will be solved

4. The conflict between demands and the ability to produce (to reconcile) continuously in any
economy.

a) is being reconciled b) has been reconciled c) reconciles d) is reconciling

5. The optimal level of government intervention (to achieve) with difficulty.

a) achieves b) was achieved c) were achieved d) achieved

2. Complete the sentences with suitable modal verbs. (Jonoanume npeonoscenusn
HOOXO00AUWUMU MOOANILHLIMU 21AZ0NIAMU):
1. Not all partners in a firm ... take an active part in management.
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a) must b) have c¢) ought d) are

2. The consumer ... to solve the problem of choice.

a) have b) has c) must d) should

3 The consumer ... to choose the specific goods within the limits imposed by his budget.

aj can b) must c¢) are d) has

3. Choose the proper variant and fill in the blanks:

1. There is an equilibrium between demand _ and supply _ goods.

a) on; of b) of; of ¢) -; of d) for; of.

2. The GNP _ head is an important characteristic in the economy of the country.
a) of b) - c) per d) for

3. Taxes greatly effect_ the way society allocates its scarce resources.

a) with b)toc)ond) -

4. High unemployment benefits in Europe result _ high unemployment rate.

a) in b) from c) out of d) —

5. Cuts _ tax rates will usually reduce _ the deadweight tax burden.

a) from; - b)in;-c)-;ind)—;to

4. Find English equivalents for Russian words and word combinations in brackets:

1. This is an important economic characteristic ( koropas g0JKHA TPUHUMATHCS BO
BuuManue) in determining GNP.

a) to consider b) to be considered c) to have been considered d) considering

2.. Some years ago (cymecrBoBaio) a lot of command economies in the world.
a) had b) there were c) there exist d) there was

3. (Yro6sr causuts) costs the firm should change its production cycle.

a) Lower b) To lower c) To be lowered d) Have lowered

4. This new company (kak mosararor) to improve the situation in the market.
a) is said b) is believed c) is known d) was believed

5. Taxes (kak u3BectHO) to redistribute incomes within an economy.

a) are believed b) is believed c) are known d) are said

3. TeMbI YCTHBIX COOOIIEHUIA:
1. Marketing
2. Product Advertising
3. Corporate Advertising

4. 3agaHue /151 ONUCAHUSA T'PAPUKOB U IHATPAMM :
O3HakoMmbTeCh ¢ HWH(GpOpMaLueld, MpeICTaBICHHONH Ha JMHEHHOM rpaduke, Tadnuue Hu
000011MTE €€ B TUCbMEHHOM BUJIE, BBIICIUB IJITaBHbIE MOMEHTHI U C/IeJIaB HE0OOX0IMMOE CpaBHEHHE.

S cemecTp
1. Bompocs! AJis1 YCTHOIO Onpoca.
Tema 11. History of Advertising
1. Where did advertising come from? What century did advertising date back? What were the first
items to advertise?
2. What countries contributed much in advertising? Why?
3. What can you say about the Golden Age of advertising?
4. What happened in 1941?
5. How did advertising develop during the Cold War?

Tema 12. Logic and Argumentation Principles
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1. What is Logic? What are the main types of argumentation?

2. Why do we need to understand the principles of logic and reasoning?

3. What are the inductive and deductive principles? Give the definitions.

4. A flaw is the same with fallacy, isn't it? Give your examples of fallacies.
5. Could you give any practical examples of induction and deduction?

2. Texkymasi JieKCUKO-TpaMMaTH4YecKasi KOHTpoJibHasi padora (Tema 11)
l. Bblﬁepume npaeuﬂbnbtﬁ eapuanm omeema HA 60nNPOCbL K meme.
1. What is the effect of reduced aggregate demand in an economy?
a) decreasing inflation b) increasing inflation ¢) avoiding inflation
2. How can aggregate demand be reduced?
a) by an increase in taxes
b) by a decrease in government spending
c) by both a decrease in government spending and an increase in taxes
3. How does higher aggregate demand affect government spending?
a) there is an increase in taxes
b) there is a decrease in taxes and an increase in government spending
c) there is a decrease in government spending

Il. Boibepume amnenuiickoe npeonoiceHue, Haudonee mouHo nepeoarouiee cooepicanue

npedwwﬂelmozo.
1. Firms paid rates but had no vote at all.

a) Though companies paid property tax, they weren’t able to influence the governmental policy.

b) Firms paid taxes but refused to participate in General Elections.

c¢) Firms paid taxes to vote.
2. Instead of local business rates a national business rate was imposed.

a) A local business rate was imposed but not a national one.

b) A national business rate was imposed to substitute a local one.

c) Both national and local business rates were imposed.
3. Domestic rates gave way to poll tax with some relief for the poorest households.

a) Some relief for the poorest firms was obvious due to domestic rates.

b) Domestic rates made it possible to charge a gift tax.

c) To protect the poorest families, a tax on every person in the country was introduced instead of
domestic rates.

111. Put the verbs in brackets in the correct form of gerund:
In spite of (to be) tired they continued working.

My friend succeeded in (translate) this difficult text.

We were informed of his (leave) the town.

He likes (listen) to the breaking news.

I can’t help (think) about it.

abrwbhE

3. TeMbI YCTHBIX COOOIIEHUIA:
1. History of Advertising
2. Logic and Argumentation Principles

OueHOYHbIE CPEACTRA AJIsl CAMOCTOSITEILHOMH PadoThI
CamocTosiTenbpHas paboTa: HamMCaHHWE ACCE [0 TeMaM CeMecTpa M ero 3alluTa B yCTHOH (opme B BHIE
1e0aToB.

6 cemecTp
1. Bonpocsl /151 YCTHOTO ONpoca.
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Tema 13. Story Writing

1. What is the structure of advertising message?

2. What are advertising texts? What do they begin with? What is the next?
3. What specific components does the advertising text consist of?

4. What is the main advertising argument?

Tema 14. Translation of Slogans and Ads

1. What are the features of an ad text translating?

2. Is a slogan a memorable saying or a motto?

3. Why should a slogan contain a “zest”?

4. Why should a slogan be short?

5. What should we do if the text has national features of its country?

6. What is the linguistic, stylistic and psychological methods to translate an ad?

7. What are the most commonly used adjectives in English advertising? Give examples.

8. How can we use imperative forms of verbs and metaphor in ads? Give examples.

9. What do you think about using the possessive pronouns that reinforce the advertising message?

2. Texkymasi JieKCMKO-TpaMMaTH4YecKasi KOHTpPosibHasA padora (Tema 13)
1. Bvibepume u3 ckobok coomseemcmayiowyio hopmy npuuacmus. Ilpednoscenus
nepegeoume.
. They saw pieces of (breaking, broken) glass all over the room.
. (Looking, looked) through the newspaper she noticed a photo of her boy-friend.
. The UK occupies the British Isles (consisting, consisted) of two large islands.
. Is the coat (buying, bought) last year small for you now?
. The man (delivering, delivered) lectures is a well-known scientist.
. When (asking, asked) about this event, he answered nothing.

OO0 WN B

1I. Ilepesedume npednodcenust Ha pyCccKutl sA3viK, 00pawds 6HUMAHUS HA CIOJNACHbLE hopMbl
Ilpuyacmus 1.

1. Having received no answer | wrote him again.

2. Is the new school still being built in your street?

3. I have seen the film being shown now.

4.Being very ill she couldn’t go to the University.

5. Having been written many years ago the book aroused everybody’s interest.

111. Ilepeseoume npednosicenust Ha pyCCKUll A3bIK, 00paUwias BHUMAHUE HA He3ABUCUMDbLL
npuUYACmHbIU 060pom.

1. There being a strong wind, the flight was put off.

2. The boy having lost his money, he could not buy sweets.

3. They continued their way, both keeping silence.

3. TeMbl YCTHBIX COOOIIEHMIL:
1) Story Writing.
2) Translation of Slogans and Ads

4. PosieBasi urpa:
@) UHMepPBvI0 0 npueme Ha padom
CTyneHThl Nenarcs Ha mapbl. B KayecTBe AOMAIIHEro 3aJlaHUsl OHM HM3Yy4aroT pe3loMe U
COIIPOBOAMUTENBHOE MMUCHbMO CBOErO MapTHEPA M TOTOBATCSA K MPOBEAEHUIO MHTEPBBIO. Ha 3aHsaTHM
MMOOYEPETHO CTY/ICHTHI B IMapax MPOBOASAT MHTEPBHIO. 3aTEM OHH JIEIAI0T MUHU-COOOIIEHUE C IEITBIO
JaTh CBOIO OIICHKY TOMY, KaK COMCKATellb Ha paboTy Bel ce0sl B IPOIIecce MPOX0KICHUS HHTEPBBIO.
B kauecTBe qomaniHero 3ajJaHusi OHU JOJKHBI HAMMCATh apryMEHTUPOBAHHOE MUCbMO-OTBET, O TOM



36

NIPUHSAT WM HET YEJIOBEK Ha padoTy.
0) paccmompenue 3#canoodvl Kiuenma

Ha 3ansTim cTyneHTBhl OOCYXKHAlT, KaKHe BHJBI MPOOJIEM MOTYT BO3HHUKHYTH MEXIY
KOMIIaHHUEN U ee KiIMeHTaMu. B KOHIEC 3aHATUA CTYACHTHI MOJJYYAOT 3aaHUC HAllMCaTb IMUCbMO-
*aso0y 0 OJHON M3 OOCYXICHHBIX cUTyaluidi. Ha 3aHsSTHH CTYyIeHThl OOMEHUBAIOTCS TUChMaMU-
XKaIo0aMM M B KayeCTBE JOMAITHETO 3aJIaHus THINYT MUCHhMO-OTBET Ha kanoOy. [locme aToro
«KITUEHTBI», 03HAKOMHBIIUCH C OTBETOM, JIMYHO MPUXOJAT B KOMIIAHUIO JUISI PACCMOTPEHUST CBOCH
CUTyalluu HETIOCPCACTBCHHO C COTPYAHUKOM KOMIIAHUH. B KOHIIC, Ka)Kaad U3 CTOPOH ACJIaCT MUHU -
COOOIICHNE O CYTH MPETEH3UH, O TOM, OBLI JIH pa3penicH KOHQIUKT U O TOM, HACKOJIBKO KaKJaas 13
CTOPOH JIOBOJIbHA COCTOSIBIIUMCS OOLIICHHEM.

OueHo4YHbIE CPeCTBA IJIA CAMOCTOSATEILHOM Pa0oThI: NMpe3eHTalMs OM3HeC IIaHa
cBoeii Oyayueil KOMIaHUU

CTy,I[eHTBI JACJATCA Ha I'PYIIIIBI U3 2-3 4JenoBeK ¢ LOCJIbIO IMOATOTOBUTD IIPE3CHTALIUIO ousHec-
u1aHa cBoeit Oynymiei komnanuu. CTpykTypa OU3HEC IuiaHa!
1. Personal Details (relevant work experience)
2. Details of the business (name, type of business, etc)
3. Mission statement (describe the general aim of the business)
4. Objective (describe what specifically the company will do)
5. Product/service description
6. Market (describe your market, target customers, main competitors, the advantages of your product
or service over the competition)
7. Details of production (describe the location of your business, details of production, the kind of
premises, machinery and vehicles which you need)
8. Personnel (number of people, job function)
9. Marketing (describe what sort of marketing or advertising you intend to do)
10. Finance (give a table to show how much money you need to set up a business and a graph to show
your cash flow forecast and estimated profit and loss account)

OcranpHble CTYACHTHI BBICTYIIAIOT B POJIHA 6aHKI/Ip0B, KOTOpBIC 3adal0T YTOUHAIOLIUC

BOIIPOChI W IIPHUHUMAIOT PCHICHHC O TOM, 6y,H€T JJU BbllaH KpPCAHUT Ha OTKPBLITUC IAaHHOTIO
NpeaAnpuAaATus Uik HET.

7.3.2. [IpoMexkyTOUHAS] ATTECTAIUA

1 cemectp
1. UToroBasi JIeKCHKO-rpaMMaTH4eCKasi KOHTPOJIbHAasA padora.
2. Becena no npoiigeHHBIM TEMaM.

1. UTtoroBas jieKCMKO-rpaMMaTH4YecKasi KOHTPOJIbHAasA padoTa.
1. Complete following sentences with the right words.

The first university in the Western Hemisphere was (1) (established/disappeared) by the
Spaniards: the University of Santo Domingo (1538) in what is now the Dominican Republic. The (2)
(earliest/ endmost) American institutions of (3) (tinier/higher) learning were the four-year colleges
of Harvard (1636) and William and Mary (1693). The first Russian State Universities was founded in Moscow
(1755) on the (4) (initiative/unconcern) of Mikhail Lomonosov, an (5)
(outstanding/ordinary) scientist of the Enlightenment, whose unsettled (6) (encyclopedic/limited)
mind and energy gave the inner (7) (block/impetus) to the project. One of the oldest universities in
Canada is that at Toronto, (8) (disentitled/chartered) as King’s College in 1827. American colleges
and universities tended to (9) (imitate/opposed) German models, seeking to (10)
(combine/disconnect) the Prussian ideal of academic (11) (freedom/slavery) with the native (12)

(tradition/irregularity) of educational (13) (opportunity/failure) for the many. Some “land-
grant colleges” (14) (arose/dropped) from Morrill Act of 1862 act, which (15)



https://www.britannica.com/place/Western-Hemisphere
https://www.britannica.com/place/Autonomous-University-of-Santo-Domingo
https://www.britannica.com/place/Dominican-Republic
https://www.britannica.com/science/learning
https://www.britannica.com/topic/Harvard-University
https://www.britannica.com/topic/College-of-William-Mary
https://www.britannica.com/topic/Moscow-State-University
https://www.britannica.com/place/Canada
https://www.britannica.com/topic/University-of-Toronto
https://www.britannica.com/place/Prussia
https://www.britannica.com/topic/academic-freedom
https://www.britannica.com/topic/academic-freedom
https://www.britannica.com/topic/land-grant-university
https://www.britannica.com/topic/land-grant-university
https://www.britannica.com/topic/Land-Grant-College-Act-of-1862
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(granted/refused) each state (16) (tracts/limitations) of land, for example, the Massachusetts Institute
of Technology (MIT). Several European countries in the 19th century (17) (reorganized/kept) and
(18) (secularized/religionized) their universities, notably Italy (1870), Spain (1876), and France
(1896). Universities in these and other European countries became mostly (19) (state-
financed/bankrupted). Women began to be (20) (admitted/unappreciated) to universities in the
second half of the 19th century. Meanwhile, universities’ curricula also continued to (21)
(evolve/deteriorate). The study of modern languages and literatures was (22) (added/uncombined) to,
and in many cases supplanted, the (23) (traditional/unestablished) study of Latin, Greek, and
theology. Such (24) (mysteries/sciences) as physics, chemistry, biology, and engineering (25)

(achieved/destroyed) a recognized place in curricula, and by the early 20th century the newer
disciplines of economics, political science, psychology, and sociology were also taught.

. Complete following sentences with appropriate form of pronoun.

. | study at Moscow Polytech. University has many buildings.

. We moved to a new flat. is big and light.

. We live in a small village. house is small and very pretty.

. My sister works in a theatre. She loves job.

. What is the colour of your new car? - colour is black.

. My friends don’t have much money. lives are quite difficult.
. My friend is married to a Brazilian man. name is Ricardo.

. Is this your book? - Yes, it is

coO~NNOTDWDNEDN

. Complete following sentences with the right form of adjectives.

. My brother has a (tidy) room than me.

. Australia is (big) than England.

I'm (good) now than yesterday.

. She's got (little) money than you, but she doesn't care.

. Cats are not as (intelligent) as dogs.

. He thinks Chinese is (difficult) language in the world.
. Valencia played (bad) than Real Madrid yesterday.

~NOoOUTA WN W

4. Complete following sentences with the right words.

I (like) to live in Chandigarh. Chandigarh (be) the capital of Punjab and is a very beautiful,
clean, well-planned city. | (be) from a small town, ‘Phagwara’ in Punjab and during my summer break,
I (use to) visit my grandparents in Chandigarh. | (fall) in love with this city, and after | graduate,
I (want) to find a job in Chandigarh and settle there.

Yes,I  (be) very proud of my country. It’s full of diversity and (have) so many religions, languages,
customs, and festivals. It’s a beautiful country blessed with the majestic Himalayas, sacred rivers like Ganga,
Yamuna, and so many ancient forts and palaces. People from all over the world ___ (come) to visit The Taj
Mahal.

Yes, India is one of the (old) civilizations in the world and is a fusion of various cultures and traditions.
The history of India (begin) with the Indus Valley Civilization and the coming of the Aryans.
Throughout its history, its rich land (have) attracted outsiders like Moguls, British, etc. India
(become) Independent in August 1947 after the efforts of people like Mahatma Gandhi and Subhas Chandra
Bose.

5. Put the questions to the sentences with the question words from the brackets.
1. We visited some very interesting places last summer. (When?)

2. In Britain most people get information from television. (How?)

3.Ann works as a lawyer in a large international company. (Where?)

2. Becena no npoiaeHHBIM TeMaM.
1. What is your full name? Why did your parents select this name for you? Did you have a nickname?
2. When and where were you born?
3. How did your family come to live there?
4. Were there other family members in the area? Who?


https://www.britannica.com/topic/land-economics
https://www.britannica.com/topic/Massachusetts-Institute-of-Technology
https://www.britannica.com/topic/Massachusetts-Institute-of-Technology
https://www.britannica.com/place/Italy
https://www.britannica.com/place/Spain
https://www.britannica.com/place/France
https://www.britannica.com/topic/language
https://www.britannica.com/art/literature
https://www.britannica.com/topic/Latin
https://www.britannica.com/topic/Greek-language
https://www.britannica.com/science/physics-science
https://www.britannica.com/science/chemistry
https://www.britannica.com/science/biology
https://www.britannica.com/technology/engineering
https://www.merriam-webster.com/dictionary/disciplines
https://www.britannica.com/topic/economics
https://www.britannica.com/topic/political-science
https://www.britannica.com/science/psychology
https://www.britannica.com/topic/sociology
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5. What was the house (apartment, farm, etc.) like? How many rooms? Bathrooms? Did it have electricity?
Indoor plumbing? Telephones?

6. Were there any special items in the house that you remember?

7. What is your earliest childhood memory?

8. Describe the personalities of your family members.

9. What kind of games did you play growing up?

10. What was your favorite toy and why?

11. What subjects are you studying at university?

12. What will you do after finishing your studies?

13. Is there an increased trend for further education in our country?
14. 1s higher education too expensive in our country?

15. In your opinion, what makes someone a good student?

16. How do teachers teach in our country?

17. How has education changed in Russia over the past few decades?
18. How will education change in the near future?

19. Which part of our country do like to live? Why?

20. What makes you feel proud of our country?

21. Do you know the history of Russia?

22. Will you stay in Russia in the Future?

23. What are the attractive cities in our country? Why?

24. How would you like to change the future of our country?

2 cemecTp
1. UToroBasi jJeKCHKO-TpaMMaTH4YecKasi KOHTPoOJIbHas1 padora.
2. Becena no npoiiieHHbIM TeMaM.

1. UToroBas jieKCMKO-TpaMMaTH4YecKasi KOHTPOJIbHasA padora.
1. Complete following sentences with the right words.
There are as many means of transport as you (can) only imagine. They are a bus, a bicycle, a car, a
ship, a train, a plane and so on. And today | (want) to discuss all of them.
The most popular means of transport (be) a car. Nowadays there (be) so many car producers
and brands that a car becomes the most popular and comfortable type of transport. You (can) travel
by car everywhere. The only thing that (can) stop you is your driving license and the foreign country
rules. A dream of many people is to buy a car and for most of them it comes true.
Another popular transport (be) a bus. Not everyone (can) drive or many people just want to enjoy
the view and concentrate on their thoughts while travelling. And the bus allows all these. The cost of travelling
by bus (be) much lower than that of a car.
Bicycle (be) popular among young people. They (use) it during the warm seasons to travel
around the city or the nearby places. It’s healthy and affordable for most of people.

2. Fill in the gaps in the sentences with the right modal verb in the correct tense.
1. You .... (to talk) during your exam tomorrow.

2. He ... (to cook) tonight because he's going to a restaurant.

3. We ... (to forget) to lock all the doors before we leave.

4. She ... do this work tomorrow, because now she doesn’t have enough time for it.
5. Lucy .... (to attend) our meeting. She's stuck in a traffic jam.

6. She's seven years old, but she ... read yet. Her parents are getting her extra lessons.
7. ... (She / to wear) ... jewelry at school?

8. The museum was free. So we ... pay to get in.

9. ....(You/to swim) ... when you were 10?

10. Hurry up! The check-in .... (to start) in three hours and we are still at home.

3. Complete following sentences with the right forms of the words.
Today healthy lifestyle (be become) (much and much) popular both with the old and the young.
People (have become) more health-conscious. They say that (the great) wealth is health.
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And it’s so true. The (healthy) we are, the __ (good) we feel. The (good) we feel, the
(long) we live.

A healthy diet (be) an essential part of staying healthy. We know that we should not stuff ourselves

with fast food, sweets, sausages, pastry and fat food. Due to medical research, this type of food

(shorten) our life, it (lead) to obesity, heart and blood vessels diseases, diabetes, gastric problems and

lots of other serious ailments. To prevent all these problems we should (enjoy) well-balanced home-

made meals with a lot of organic fruits, vegetables, dairy products, grains and seafood. We are what we eat.

4. Put the verbs in brackets in the right form: Present Simple or Present Continuous.

1. Don't give me any cheese. | (to hate) it!

2. You won't find Jerry and Tom at home right now. They (to study) in the library.

3. Harold Black's a famous pianist. He (to give) two or three concerts every week.

4. 1t often (not / rain) in the summer, but today it (rain).

5.¢ Mr. Jackson (help) his son with his homework?” - “Yes, every evening”

6. you___(totake) any vitamins at the moment?

7. At first, I didn’t like my job, but I (to begin) to enjoy it now.

3. Fill in the gaps with the correct modal verb in the right tense.

1. Last year he (not/to take part) in the competition because he had his leg broken.

2. At our hotel holiday-makers (to choose) between a single, a double or a family room.

3.You (to pick) our son up from school at 17.00. Please, don't forget.

4.1 (to leave) my house much earlier because | was afraid to get into a traffic jam and miss my plane.

5.You (not/to see) me off if you don't have free time.

6. When | was 12 | (to choose) our holiday destination as my birthday present.

7. In ten years young people (to enter) the university without entrance exams.

8. you (to book) the plane tickets yourself? | am very busy this week.

9. | am afraid I never (to be) on a diet. I love cakes too much.

10. Tomorrow they (to stay) four hours in Paris airport waiting for the connecting flight.
2. becena no npoiiieHHbLIM TeMaM.

1. Do you like travelling?

2. Whom do you often spend the holiday with? ...

3. Have you done much travelling? ...

4. What kind of places have you visited in your life? ...

5. When you visit new places, what do you like to do? ...

6. Do you prefer travelling alone or in a group? ...

7. Do you often travel abroad?

8. What kinds of public transport are there where you live? ...

9. Do you prefer public transport or private transport? ...

10. How do you travel to work? ...

11. Is a bicycle a good means of transport? ...

12. Do you think that there should be a separate lane for bicycles?

13. Do you think people pay enough attention to their health?

14. Do you think the government is responsible for public health?

15. Do you think there are more unhealthy people these days as compared to a decade ago?
16. How do you think parents can encourage children to be healthy?

17. How do you usually cope with stress?

3 cemecTp
1. UToroBas jJeKCHKO-TpaMMaTH4ecKasi KOHTPoOJIbHasi padora.
2. Becena mo npoiaeHHBIM TeMaM.

1. UToroBasi JieKCHKO-TpaMMaTH4eCKasi KOHTPOJIbHAas padora.
1. Use Participles I or Il of the verbs in brackets where needed (Oépasyiime om 2nazonoe ¢ cxoéokax
npuuacmus | unu 11 no cmoicny):
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1. ... (to know) that their resources are ... (to limit), people make a decision how to allocate them in the
best way.

a) known \ limited b) knowing \ limiting ¢) knowing \ limited d)known \ limiting

2. Scientists and engineers ... (to develop) substitutes for natural building materials have been working
hard for the last several decades.

a) Developed b) developing c¢) develop d) will develop

3 An association is an organization ... (to form) by people ... (to have) the same interests.

a) forming \ having b) formed \ had c) formed \ having d) forming \ had

2. Put the adjectives in brackets in the comparative degree (ITocmassme npunazamenvhnole 6 cKoOKax 6
CpAsHUmMEIbHYI0 cmenenb.):

1. At low prices the demanded quantity is ... (high).

a) most high b) the most high c) higher d) much higher

2. The government intervention in economies is ... (successful) if it helps private industries.

a) successful b)most successful c) the more successful d) more successful

3. Put the adjectives in brackets in the superlative degree (ITocmaevme npunazamenvnvie ¢ ckoOKax 6
NPeBOCX0OHYI0 CIENnenb CPAGHEHUA.):

1. Land quality is ... (important) for agriculture.
a) more important b) important ¢) most important d) the most important
2. As to price ceilings, without regulation and organization, they may lead to ... (great) social and

economic problems.
a) greatest b) the greatest c) the greater d) greater

4. Complete the sentences with the suitable words.(Jonoanume npeonoxcenus nooxooswumu no cmoicty

cosamu).

1. In Cuba and the South Korea the government makes all resources allocation ...

a) intervention b) importance c¢) demand d) decisions

2. Economics ... production and consumption levels.

a) exports b) analyses ¢) nationalizes d) analyze

3. The statistics are usually ... by the government officials.

a) regulated b) made c) collected d) solved

4, A free market economy relies on indirect ...

a) supply b) regulation c) prices d) service

5. Demand is ... of goods that buyers wish to buy at each price.

a) the quality b) the equilibrium c) the surplus d) the quantity

6. Constant factors, like technology, input price and the degree of government regulation ... the supply.
a) influence b) consume c) equal d) impose

7. ... 1s money going from man to man and used by the people in buying and selling goods and services.
a) input b) active c¢) inferior d) complement

8. The market is an equilibrium when the price regulates the quantity supplied and the quantity ... .

a) invested b) reduced c) increased d) demanded

9. Government can regulate demand by adding its own demand to the demand of the ... sector.

a) floor b) private c) ceiling d) substitute

5. Find English equivalents for Russian words and word combinations in brackets: (Haiioume anznuiickue
IKGUGANIEHMbL OJIA PYCCKUX €108 U CI0B0COUEMANHUIL 8 CKOOKAX):

1. In mixed economies both market and government (BaxxHer).

a) to be important b) is importance c) of importance d) are of importance

2. Becena no npoiiIeHHBIM TeMaM.
1. What are the types of Business Entities? Why? Name them.
2. What is a Sole Proprietorship? What advantages and disadvantages does it have?
3. What is a Partnership? What advantages and disadvantages does it have?
4. How can you protect yourself and your business with a Partnership Agreement?
5. What is a Corporation? What advantages and disadvantages does it have?
6. What is Recruitment? What does Recruitment involve?
7. What is recruiting in HRM? Explain it.
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8. What types does Recruitment have? Describe them.
9. What is the Employee Selection? Describe it.
10. In what order does the Employee selection Process take place?

4 cemecTp
1. UToroBasi JieKCHKO-TpaMMaTH4YecKasi KOHTPoJIbHas1 padora.
2. Becea no npoiiieHHbIM TeMaM.

1. AToroBas JIEKCUKO-TPaMMaTH4Y€CKad KOHTPOJbHasA paﬁoTa.
3aoanue 1. Choose the proper variant and fill in the blanks:
1. Purchasing power is transformed _ one group of consumers _ another group of consumers
through transfer payments.
a) to; from; - b) from; to c¢) -; to d) from; —
2. Employees exchange _labor _ money.

a) in, for b) for, _c¢) , for d)on, _

3. The exchange rate _ US dollar _ ruble has just changed.

a) from; to b) of; from c) in, against d) of; against

4. Final goods are the goods _ by end-users.

a) have beenconsumed b) consume c) to haveconsumed d) to be consumed

5. The value of the total output _ in the public sector will make an effect on GNP.
a) is produced b) produces c) to produce d) to be produced

6. There _ equal income distribution within each country.

a) does not exist b) were c) are d) do not exist

7. By 2005 _ a rise in the GNP per person in that country .

a) it had been b) there was c) there were d) there had been

8. This firm was said _ high profits.

a) to receive b) receive c) to be received d) receives

9. The government is supposed _ now the problem of tax holidays for small businesses.
a) consider b) to be considering c) considering d) is considered

10.  The rate of exchange is known _ by the Central Bank.

a) to regulate b) to be regulating c) to be regulated d) regulated

11. If you run a sole proprietorship your work is partly _an employee and_ an employer.
a) that of; that of b) the work; the work c) those of; those of d) that work; that work
12.  The computers sold in the market are of lower quality than _ our company.

a) those b) computers c¢) those of d) those computers

13.  _ often the average income in the country is analyzed.
a) Mostly b) Most ¢) Most of d) The most
14, _ tax rates _ tax revenue.

a) The lower; the higher b) Low; high c) Lower; lower d) Higher; lower

3aoanue 2. Find English equivalents for Russian words and word combinations in brackets:

1. (Korma menbru ucmosb3yroTes), money makes an economy more efficient.

a) When is used b) When used c) Money used d) Having been used

2. Input prices will make the production more expensive, (eciu X MOBBICUTB),

a) if increased b) if are increased c) input prices are increased d) if were increased
3. The company (xak monaranu) to modify its products.

b) believed b) to believe c) was believed d) were believed

4. The firm is considered .(momryunna 6acHOCIOBHYIO TPUOBLIB).

a) to make huge profit b) to have made huge profit c) made huge profit d) to be made huge
profit.



42

3aoanue 3. Complete the sentences with suitable words and word combinations:
1. The GNP is made up of GDP and _ from abroad..

a) capital input b) labor supply c) property income d) national product

2. To stimulate economic growth the government regulates the level of .

a) depreciation b) aggregate demand c) assets d) liabilities

3. The _ is the total money value of all final goods and services in an economy over a one-
year period.

a) VAT b) GDP c) GNP d) national income
4. An economically free person can do what s/he wishes with his/her _.
a) property b) output c) input d) taxes

5. Importsaregoods, produced abroad and sold in the _ market .

a) export b) domestic c¢) international d) external

6. Taxation and government spending _ finance public expenditure.

a) most b) mostly c) nearly d) most of

7. The _ is raised at different stages of the production process.

a) government borrowing b) VAT c) personal income tax d) sales tax

8. Government _ include pension contributions to state-run social security funds.

a) taxes b) spending c) revenues d) payments

9. _goods mostly paid by governments include national defense, health services, clean air.
a) State b) Luxury c) Public d) National.

10. Ina tax structure the average tax rate rises with a person’s income level.

a) effective b) productive c) progressive d) regressive

11. Sales tax is an example of _ tax which levied on purchase of goods and services.

a) direct b) revenue c) indirect d) borrowing

12.  We _ between real and nominal GNP.

a) defer b) differ ¢) distinguish d) exchange

13.  When goods are _ for other goods and services much time is wasted.

a) swapped b) changed c) transformed d) transferred

14.  When money is used to make purchases it functions as _.

a) a means of payment b) a store of value c) a unit of account d) a standard of deferred
payment

15.  The Gross domestic product is produced by _ within the country.

a) all factors of production b) aggregate demand c) public spending d) Gross national product
16.  Value added tax is an example of _ tax which levied on purchase of goods and services.

a) direct b) revenue c) indirect d) borrowing

17.  _istransformed from one group of consumers to another group of consumers through

transfer payments.
a) Tax revenues b) Purchasing power c) Public goods d) Public spending

2. Becea mo npoiieHHBIM TeMaM.
. What types of Business Entities are there? Speak about them.
. How can you protect yourself and your business with a partnership agreement? What does it consist of?
. Marketing vs PR vs Advertising. Compare them.
. What is branding? Explain it.
. What types of retailers do you know? Explain their characteristics.
. Could you name the major distribution channels? Describe them.
. Is a websity of a company the most effective type of advertising in your opinion?
. Do you think it is important to make a presentation for each new product? How can a person get promotion?
. Do you consider A SURVEY to be a great marketing tool? Why? Give advice how to deal with customers
in a most effective way.
10. What is Corporate Advertising? What are the objectives of Corporate Marketing?
11. Could you give examples of Corporate Marketing or Corporate Advertising?

OCoO~NO U WN -
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5 cemecTp
1. UToroBas jileKCMKO-TpaMMaTH4eCKasi KOHTPOJIbHasA padora.
2. becena mo npoiieHHbIM TEMAaM.

1. UToroBasi jJeKCHKO-TpaMMaTH4YecKasi KOHTPoJIbHasi padora.
|. Iloobepume sxeueanenm Kk OAGHHOMY PYCCKOMY CLOBY UNU CIOBOCOUEMAHUIO.
1. nanozoobr00cenue

a) tax b) taxation C) tax rate

2. COBOKYNHbIIUL CNPOC

a) aggregate demand b) consumer demand C) primary demand
3. akyusHnvie coopol

a) customs duties b) excise duties C) registration duties
4. noxynamenvHas cnocoOHOCMb

a) earning power b) water power C) purchasing power
5. npusooumos k uemy-i1u60

a) result in something b) follow something c) avoid something
6. YMeRbULAMb HAlO2U

a) decrease taxes b) impose taxes C) subtract taxes

1. ysenuyusamov pacxoobvl

a) cut spending b) increase spending c¢) multiply spending

Il. Boibepume npasunwvuyro eudospemennyio ghopmy 2nazona.

1. Fiscal policy to influence the level of economic activity.
a) uses b) used c) is used
2. Spending can by increasing taxes.
a) to reduce b) be reduced c) to be reduced
3. Nowadays taxation rate changes (e.g. income tax changes) time to make.
a) are taking b) take c) are taken
4. An increase in government spending aggregate demand.
a) is stimulated b) stimulates c) has been stimulated
5. The government considerably its expenditure over last two years.
a) is changed b) to be changed ¢) has changed
1. 3anonnume nponycku modanvhvimu 2nazonamu unu ux IKEUEaAIEHMAMU.
1. The government use a number of taxation measures to subsidize the social sector.
a) can b) has c) ought
2. If the government to increase spending, it creates a budget deficit.
a) should b) must c) is
3. The rise in the VAT on all goods or excise duties on particular products to lead to lower
purchasing power.
a) might b) is able c) should
4. A fall in government spending reduce aggregate demand.
a) must b) ought c) is able
5. A dramatic increase in government spending to stimulate aggregate demand.
a) could b) has ) must

V. 3anonnume nponycku npunazamensnvimu 6 HyHCHOU (hopme.

1. An increase in the VAT will lead to spending power.
a) low b) lower c) the lowest
2. An improvement in government spending creates jobs.

a) additional b) more additional c) the most additional
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3. A significant proportion of government expenditure has been reviewed after the crisis
in the country’s history.
a) worse b) worst c) baddest

2. Becena no npoiiieHHBIM TeMaM.
1. Where did advertising come from? What century did advertising date back? What were the first items to
advertise?
2. What countries contributed much in advertising? Why?
3. What can you say about the Golden Age of advertising?
4. What happened in 1941?
5. How did advertising develop during the Cold War?
6. What is Logic? What are the main types of argumentation?
7. Why do we need to understand the principles of logic and reasoning?
8. What are the inductive and deductive principles? Give the definitions.
9. A flaw is the same with fallacy, isn't it? Give your examples of fallacies.
10. Could you give any practical examples of induction and deduction?

6 cemecTp
1. UToroBasi JieKCHKO-TpaMMaTH4YecKasi KOHTPoOJIbHas1 padora.
2. becena o npoiaeHHBIM TEeMaM.

1. UToroBasi jieKCMKO-TpaMMaTH4ecKasi KOHTPOJIbHasA padora.
1. Ilocmasvme 2nazon é ckookax é npasuavuyto ¢popmy Ilpuuacmusa 1.
1. I know the problem (to discuss) at the meeting.
2. (to design) by a famous architect the bridge across the river is both beautiful and strong.
3. (to live) in Moscow for many years she knew the city very well.
4. (to examine) the goods were prepared for loading.
5. Is this new method of work (to use) now?

11. I1epeseoume npeonosricenusn Ha pyccKuil A3vlK, 00pawias 6HUMAHUe HA npUYaAcmuUe U
He3asucuMblii RPUYACMHBLIL 000pOm.
1. The article tells about new technologies, the most attention being paid to computer development.
2. Shocked by the news the old man kept silence.
3. Looking through the magazine she found a dress of her dreams.
4. Having lost the key she could not get into the house.
5. l asked her questions, she giving no answer.
6. Being inhabited by more than 7 million people, the city was huge, noisy and uncomfortable to
navigate.
7. It being a hot day, they decided to go to the river.

I11. 3anonanume nponycku ¢ mexcme nooxoosuwum no cmuicay ciosom. demand, profit,

launch, goal, contribution, share, promote, staff, subsidiary, increase.
Pinelcom

Pinelcomaims at creating and delivering value to its customers, value to its employees, and
value to the region. Our success in moving towards this is proved by the financial result of
this year. Sales at the end of the year was 83,5 million euros, that is an of 12 per cent over
the previous year, and rose by 6 per cent. In spite of strong competition, we have increased
our market share to 25 per cent. As a result our price has risen to reach 11,6 euros per one
share.

A huge increase in production and rising have had a positive effect on our cash
reserves. We are planning to start full manufacturing in our recently opened Polish in May.
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At the moment our Research and Development department is developing a new product,
which we are going to into the market next summer. Our Marketing specialists are already
working on the advertising campaign to this product on the market.

Finally, I would like to congratulate our on the good performance. Thank you all for
your support and to our company.

IV. Hanumure nenoBoe mMCbMO Ha TEMY: 3allpOC B KOMITAHUIO Ha MOCTAaBKY 2 cTtaHkoB ¢ UIIY mis
BBITIOJTHEHMS TOKAPHBIX U (Ppe3epHBIX padoT.

2. Bece/ia no NpoieHHBIM TeMaM.
. What is the structure of advertising message?
. What are advertising texts? What do they begin with? What is the next?
. What specific components does the advertising text consist of?
. What is the main advertising argument?
. What are the features of an ad text translating?
. Is a slogan a memorable saying or a motto?
. Why should a slogan contain a “zest”?
. Why should a slogan be short?
. What should we do if the text has national features of its country?
10. What is the linguistic, stylistic and psychological methods to translate an ad?
11. What are the most commonly used adjectives in English advertising? Give examples.
12. How can we use imperative forms of verbs and metaphor in ads? Give examples.
13. What do you think about using the possessive pronouns that reinforce the advertising message?

OO0 IO 0Lk, WN B

IIpumep 3x3aMeHAllHOHHOTO OHUJIeTAa.

MUHHUCTEPCTBO HAYKH U BBICIIEI'O OBPA30OBAHUSA POCCUMCKOMN ®OENEPAIIUN
DOEJEPAJTBHOE TOCYJAPCTBEHHOE ABTOHOMHOE OBPA3OBATEJIBHOE YUPEXJIEHHWE BBICIIET'O
OBPA30OBAHUS
«MOCKOBCKHMM NOJUTEXHUYECKU YHUBEPCUTET»
(MOCKOBCKHWH ITOJIMTEX)

QDaxynpTeT 0a30BBIX KOMIETCHINH, Kadenpa «ITHOCTpaHHBIE S3BIKI»
Jucnuminza «IHOCTpaHHBIN A3BIK»

Bce HanpaBieHuss noArOTOBKU

KypC, __ CEMECTp

9K3AMEHAILIMOHHBIN BAJIET Ne 1

1. JIekcuko-TpaMMaTHYECKasi KOHTPOJIbHAs padoTa.
2. becena no npoiAeHHBIM TEMaM.

VTBeprkIeHO Ha 3aceTaHuU Kadenpsl «  » 202 _ropa, mpoTtokoi Ne
3aB. kadempoit




