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b1 Baiox 1. Jlucummimnbi (Moay ) 69| 2484 918 302 584 32 1566 |288] 324] 306
b1.1 __ |O6s3arenbuan yacthb 25| 900 286 92 162 32 614 [160] 126
B1.1.1  |Cosp TCOPHH M TPAKTHKH i (C porary theories and practices of media ications) 1 3 108 32 16 16 76 32
B1.1.2  |TeHacHLMM U CPCIICKTHBbI Pa3BUTHs mcuuapx,mxa (Media market trends and outlook) 1 2 72 32 12 20 40 32
B1.1.3  [Kpearnsubic unayctpun u kpearnsubiii 6usnec (Creative industries and entreprencurship) 1 3 108 32 16 16 76 32
B1.1.4  |IIporpammuposanue 1 asaau3 ganHbix (Programming and Data analysis) 1 2 72 32 32 40 32
B1.1.5  |Merononorus MC/Ha- H KPCATHBHBIX uﬂnyc‘rpuu (Rescarch methods in media and creative industrics) 1 3 108 32 8 24 76 32
B1.1.6  |KpcaTHBHbIC METO/IbI ICHC] wyeii (Creative ideation teck ) 2 2 72 18 8 10 54 18
B1.1.7 |TexHonoruu KoHCTpyHpOBaHHs H KpuTHucckoro pasbopa (Content creation and critical analysis technologies) 2 2 4 144 36 8 28 108 36
B1.1.8  |MyubTi iiHOC TpC B KpeatuBHbIX HHAyCTpHsX (Multimedia production in creative) 2 2 72 36 8 28 36 36
B1.1.9  |9rtHka n counanbHas OTBETCTBCHHOCTh KpeathBhbix Meaua (Ethics and social responsibility in creative media) 2 2 72 18 8 10 54 18
B1.1.10 _[Kpocc-KyabTypHbIC KO! (Cros Itural cc ication) 2 2 72 18 8 10 54 18
B1.2  |Yacrs, dop y yuacr 00pazosat o1 i 44| 1584 632 210 422 952 | 128 198] 306
B1.2.1 | Texxonorun npous TBA 0 MyabTimeuakonTenta (Contemporary multimedia content: production technologies) 1 2 72 32 32 40 32
B1.2.2  |Buacodopmarsi asi wndpposbix miatdopm (Video formats for digital plalforms) 1 2 72 32 12 20 40 32
B51.2.3 |Meaunareker B x kommyHuKaimsix (Media texts in mass ) 2 3 108 36 18 18 72 36
b51.2.4  |CoumanbHbic 1 HOBbIC MC}lHﬂ aropuT™bl M crpareruu Bosseuchms (Social and new media: algorithms and strategics) 2 3 108 36 8 28 72 36
51.2.5 |PaspaGorka dp x meama (Digital media concept devels ) 2 3 108 36 18 18 72 36
51.2.6 [JlokymenTabhbiii cropuresuimsr (D y storytelling) 2 2 72 36 10 26 36 36
b51.2.7 | lokymenTransHoe KMHO Juisit i(poseix miatdopm (D y filmmaking for digital platforms) 3 3 108 36 18 18 72 36
51.2.8  |Kongumkronorus B (Conflict in media) 3 3 108 36 18 18 72 36
51.2.9  [ITpoaykroBoe MBILLICHUC B ycrpuu (Product thinking in the media industry) 3 3 108 36 12 24 72 36
51.2.10 | Teopusi u npakruka (opmup nmmypica (Image-making: theory and practice) 3 2 72 36 12 24 36 36
b51.2.11 [Teopus n npakruka IMH P (Innovative newsroom : theory and practice) 3 3 4 144 36 8 28 108 36
51.2.12 |Moay.is "TIpoexTbi u npoeKTHAS e TEILHOCTD " 5 180 72 8 64 108 72
51.2.12.1 [l'ubkue meroguku ynp pockramu (Agile methods in media project ) 3 2 72 36 8 28 36 36
B51.2.12.2 |KpearusHbiii t (Creative media project) 3 3 108 36 36 72 36
B1.2.3J1 |JnekTHBHbIE ANCLMILINHBL 9 324 172 68 104 152 [ 64| 54| 54
B51.2.3/1.1 [nekTuBHBIE AMCUMLIMHDBI | 3 108 32 16 16 76 32
51.2.9]1.1.1{MexkayHapoaHOE COTPYAHHUCCTBO B KpeaTHBHBIX HHAycTpHsiX (International cooperation in creative industrics) 1 3 108 32 16 16 76 32
51.2.9]1.1.2| Lludposoe 061wecTBO 1 (Digital society and contemp media systems) 1 3 108 32 16 16 76 32
B1.2.9/1.2 |JsieKTHBHbIE AMCUMILINHBI 2 2 72 32 16 16 40 32
51.2.9]1.2.1|[ToakacTuHr u ay pureamnr (Podcasting and audio storytelling) 1 2 72 32 16 16 40 32
51.2.9/1.2.2|Peuepas u cueHHYECKast IUIACTHKA B A y (Vocal T Jue and Stage Presence for Media) 1 2 72 32 16 16 40 32
B1.2.9/1.3 [DsieKTHBHbIE AMCUMILINHBI 3 2 2 54 18 36 18 54
51.2.9/1.3.1{Meaunausmey KaK MHCTPYMCHT (Media metrics for media planning) 2 2 72 54 18 36 18 54
51297132 [paBoBoe pery.1MpoBaHue LH(POBOIO KOHTCHTA M MHTC/UICKTYaIbHOI cobetBenHocTH (Legal aspects of digital content and intellectual N 2 7 54 18 36 18 4
property)
B1.2.3/1.4 | 3aeKTHBHBIE AMCUUILIHHDI 4 2 2 54 18 36 18 54
51.2.9]1.4.1|Kpayadauunr as kpearushbix npoektos (Crowdfunding for creative projects) 3 2 72 54 18 36 18 54
51.2.5/1.4.2| Busyanusauus u unorpauxa X KO! i B siypuaimcrrke (Data visualization and infographics in journalism) 3 2 72 54 18 36 18 54
B2 |Baok 2. Ka 45
B2.1 _ |O6ssatenbuas yactb 42
b2.1.1 __|Moayas "Tlpoextsi u npoextHas aesteabHocts' (Module "Projects and Project Activity") 42
B2.1.1.1 [[MpoussoacTeeHHas npakTuka (npog TBopucckas) (Industrial practice (professional and creative)) 1,2 15
52.1.1.2[[TpoussoacTBeHHAs NpaKTHKa (HayuHO-HCCICA0BATC/IbCKast paboTa) (Industrial practice (rescarch work)) 4 15
52.1.1.3 |[IpoussoscTeennas npaktuka (npetumiomuas) (Training Internship (pre-graduation)) 4 12
B2.2 Yacre, Gopmupyemas yuacTHUKRAMH 06pa30BATENLHBIX OT 3
b2.2.1 _|Moayas "lpoextsi u npoextHas aesitesbHoctb'" (Module "Projects and Project Activity") 3
52.2.1.1 |IlpouseoscTBenHas npakTHka (npoekrHo-TexHonornucckas) (Production (design and technological) practice) 3 3
B3 lBme 3. CocynapcTBennas HTOroBas ATTecTaums 6
3.1 ‘l;l/oml"(()rronxn K NPOLIC/lPE 3aLIHTBI M 3ALIHTA BBITYCKHOI KBaIH(MKaLMOHHO paGoTst (Preparation and Defense of Graduation Qualification 6
orl
arcyLTATHBBIE THCUHNLIF Coveerp O6bem AyAMTOPHBIC 3aHAITHI, AK.4AC 4 CposHbie JaHHbIE 10 00bEeMaM NporpamMmb!
i B 3.C. Beero | Jlekuun ]Ccu,/ﬂp.l Jlab. baok 1. Jlucumnianssl, 3.¢. 69 AyTOpHBIC 3aHsTHSL, aK.uac B Heaemo| 18 | 18 | 17
T reorpagus (E ic Geography) 3 2 36 [E | Bk 2. [Tpaktuka, 3.¢. 45 Uucno oksameros| 3 | 4 | 4
5 e yetoro woecca paccpescroumrar pecnn Avenn Baok 3. THA, 3.c. 6 Yucno 3auéros| 6 | 6 | 4
- Bcero, 3.c. 120 Yucno aud IX 3a4ETOB| | 1 1|2
Yucno kypcoseix pabor 1 1
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